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Sparks 


What Ho, New York! 
Show’s Social Calendar 
Paul Prys in Demand 
Two Belated Previews 


S eteminel 


By 
Chris Sinsabaugh 





EXT WEEK this time I'll be 
headin’ east from the motor 


capital, show-bound. It’s an old 
Spanish custom with me, going to 
the national automobile exhibi- 
tions. I’ve been to most of them 
that have been held in the last four 
decades. Somehow, battle-worn as 
I am, I’m always straining at the 
bit until I get there. This time is 
no exception and I’m counting the 
hours until I am shaking hands 
with Charley Rochester, mein host 
at the Lexington Hotel, New York 
City, on Oct. 11 and taking over 
the keys of Automotive News’ suite. 
Of course the affair at the Palace 
does not begin until Oct. 15, but 
there are enough preliminary skir- 
mishes to keep a column conductor 
busy for several days prior to 
that date. 
* ~ a 

THERE WILL be plenty doing 
outside of the show itself, and the 
social calendar already announced 
is quite lengthy. The first gun will 
be fired on Thursday, Oct. 12—a 
small affair for the simon-pure 
Paul Prys, otherwise the automo- 
bile editors, which will be hosted 
by Buick in its headquarters in 
the Waldorf-Astoria along about 
cocktail time. 


Friday noon, the 13th, General 


°4.0 Fords Feature 


New Suspension, 
‘Finger’ Gearshift 


Many Improvements Noted 
On New Mercurys, 
Lincoln-Zephyrs 


DETROIT.—Embodying 
numerous advancements, the 
1940 Ford, Mercury and 
Lincoln-Zephyr lines were 
announced today simultan- 


eously with a press preview at the 
Dearborn offices of the Ford Mo- 
tor Co. 


Four Ford V-8 and five deluxe 
body types comprise the two Ford 
lines for 1940, and among the ad- 
vancements are steering - column 
gearshift, new controlled ventila- 
tion system, Sealed Beam head- 
lights, an improved spring suspen- 
sion with ride stabilizer, and “easy 
shift” transmission. 

The 1940 Mercury, in addition to 
the steering column gearshift and 
ride-stabilizer, embodies new in- 
terior and styling advancements. 


Complete descriptions and 
photos of the 1940 Ford, Mer- 
cury and Lincoln-Zephyr are 


contained in this issue; Ford on 
page 8, Mercury on page 11 and 
Lincoln-Zephyr on page 12. 





Vision has been increased con- 
siderably in the new models; 
Sealed Beam headlights are stand- 
ard, and noise has been minimized 
by insulation and rubber mount- 
ings. 

Style, power and roominess are 
highlighted in the 1940 Lincoln- 
Zephyr line. Two new body types 
have been added. Features include 
steering-column gearshift, 22 per- 


Motors schedules a luncheon for|cent boost in glass area, re-styled 
the technical press at the Waldorf | interiors, controlled ventilation 


(See SPARKS, Page 19, Col. 1) 
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FORD V-8 DELUXE 


inward as it j 
seat cushions ‘Ss 


| system and added comfort. 


of the fi TUDOR sedan for 1940 features roominess and location 
e finger-tip gearshift on the steering column. Right front seat back swings 


ped forward to allow entrance to the rear compartment. New 
“floating”? edge, softer springs, improved shock absorbers 


and re-designed suspension are other highlights. 





GM EFFECTS PRICE STABILIZATION 


Charges to be Itemized |Satety Features, 


On Dealer 


Wall Charts 


Plan is Aimed at Stopping Current Practice 
Of Packing Delivered Prices; Policy Also 
Includes Detailed Invoice for Buyer 


By William C. Callahan 
Managing Editor 
DETROIT.—Establishment of a maximum retail delivered 
price on all new cars in the General Motors lines, and the 
elimination of price-packing, is the objective of a new pro- 
gram being inaugurated by the corporation through all its 


divisions concurrently with the introduction of its 1940 
SS ZS 


Peace Hovers 
Over Wisconsin 


Dealer Meeting 


By William C. Callahan 
Managing Editor 

LA CROSSE, Wis. — Adjustment 
of differences between the Wiscon- 
sin Automotive Trades Assn. and 
the National Automobile Dealers 
Assn., which developed more than 
two years ago, seemed imminent 
here Friday as this story was 
written. 

It is understood that the chief 
remaining reason for any discord 
centers around the question of 
used car price guide books, with 
Wisconsin reluctant to relinquish 
the publication of its state book 
started recently and to return to 
the use of the NADA book. Lead- 
ers in both associations, however, 
are confident this question can be 
easily compromised and_ that 
NADA and WATA can work in 
harmony in the future. 

There will be no attempt to 
form a second national dealers 
association. 

More than 300 members of the 
WATA are gathered here this 
week for a three-day annual meet- 
ing which will carry over into 

(See PEACE, Page 18, Col. 5) 


The Top Ten 
PASSENGER CARS 


First Ten in Registrations as 
Reported in AN Today: 
1939 
Pos. 
1—423,684 
2—336,040 
3—254,285 
4—139,144 
5—134,642 
6—101,995 
J— 93,128 
8— 50,988 
9— 48,513 Chrys. 
10— 43,952 Merc. 

Total All Makes 
1,817,700 1,248,573 
For complete standings of all 
makes, See Page 13 this issue. 


Make 
Chev. 
Ford 
Plym. 
Dodge 
Buick 
Pont. 
Olds. 
Stude. 


312,374— 1 
261,836— 2 
173,704— 3 
69,601— 5 
103,181— 4 
63,372— 6 
60,338— 7 
23,494—12 





models. To accomplish these 


objectives, the contracts for 
1940 have been revised so that the 
dealer agrees to: 

Attach to the steering wheel of 

each car on the floor an item- 
ized price of the car displayed as 
follows: 

(a) Price of the car. 

(b) Transportation. 

(c) Local taxes, if any. 

(d) Extra equipment, which is 

optional with the retail buyer. 

(e) Any other additional charges. 
2 Display a wall chart in a promi- 

nent place in the showroom 
which will list the price of each 
model plus transportation, local 
taxes, if any, and prices of special 
equipment not included in the 
initial price of the various models. 


3 Present to the purchaser an 
itemized invoice which will list 
the price of the new car, transpor- 
tation, local taxes, if any, optional 
equipment or accessories, the cost 
of financing, including insurance, 
specifying what the insurance cov- 
ers, and any other additional 
charges not included in the base 
price of the car. 
4 The dealer further agrees that 
while, under the plan, should he 
display cars in a showroom with 


special equipment added, he will 
(Continued on Page 2, Col. 3) 


design of Raymond Loewy, as 


and the President. 
on the new models. 





190 STUDEBAKER CHAMPION four-door sedan incorporates the 
do the other two lines for 1940, the C 
Many improvements in safety features and design 


Styling Highlights 
Of 1940 Models 


Greater Visibility Noted; 
Many Advancements 
on New Champion 


SOUTH BEND.—With at- 
tention directed toward 
safety features and styling, 
Studebaker’s 1940 line will 
be produced in three groups, 
the low-priced Champion, the Com- 
mander and the President. Each 
group includes both custom and 
deluxe models, with factory de- 
livered prices starting at $660 for 
the Champion Custom coupe. 

Styling has again been directed 
by Raymond Loewy, who has 
eliminated practically all protub- 
erances from the exterior, result- 
ing in smoother flowing body con- 
tours, it is said. 

An example of this is found in 
the manner of treating door 
handles, which have become in- 
tegral with the chromium belt 
moulding around the car. Also 
door hinges of all models are now 
concealed and doors swing nearly 
parallel with the ground and do 
not have to be held open, it is 
said. 

The fuel tank filler pipe on 
Commander and President models 
is concealed beneath a flush door 
in the fender. 


Windshields and windows are 
broadened and heightened, afford- 
ing greater visibility. The Com- 
mander and President each now 
have 2,321 square inches of ex- 
posed glass area. The Champion, 
introduced last March, has a total 
of 2,058 square inches of exposed 
window area. This has been ac- 
complished without weakening any 

(Continued on Page 6, Col. 1) 
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Sloan Outlines GM’s Price Stabilization Program 
Plan is Needed to Check | 


Deterioration, He Declares 


NEW YORK.—Simultaneously 
with the announcement of Gen- 
eral Motors’ price-stabilization 
plan, made in Detroit by Richard 
H. Grant, vice-president in charge 
of sales of the corporation, there 
came from the desk of Alfred P. 
Sloan jr. “The 1940 Program, a 
Message to General Motors Deal- 
ers,’ a pamphlet sent out by the 
chairman of GM’s board. 


Reciting that he had appeared 
before the executive committee of 
the National Automobile Dealers 
Assn. last April and had told his 
listeners about a set of “essential 
principles” which should be the 
basis of the so-called factory- 
dealer relationships, he said he had 
expressed the belief that such re- 
lationships must be founded on 


UAW-CIO Captures 
Chrysler Election; 
GM Plea Denied 


DETROIT.—With 80 percent of 
the total valid vote, the UAW-CIO 
scored victories Wednesday over 
the UAW-AFL in 11 of the 13 
Chrysler Corp. plants throughout 
the country in the largest NLRB 
election ever held. Altogether 51,- 
295 ballots were cast. 

After the vote, CIO officials an- 
nounced they would demand im- 
mediate negotiations on a new 
Chrysler contract, the present one 
expiring Saturday. 

In all eight plants in the Detroit 
area and in the Marysville (Mich.) 
and Los Angeles plants, workers 
chose the CIO as their bargaining 
agent. In addition production 
workers at Newcastle, Ind., chose 
the CIO in preference to the AFL 
and the Independent Chrysler 
Assn., which also appeared on the 
ballot. 

AFL won at Evansville, Ind., and 
also was selected by the tool and 
die workers at Newcastle, where 
the two types of employes voted 
separately. At Kokomo, Ind. a 
majority of the workers chose to 
be represented by no union. 

Of the votes UAW-CIO won 40,- 
564 against 4,744 for the UAW- 
AFL and 722 for the independent 
union at Newcastle. A total of 4,- 
476 workers voted for neither 
union. There were 630 ballots 
challenged, 63 declared void and 
96 blank. Approximately 54,000 
workers were eligible to vote. 

Meanwhile, the NLRB dismissed 
a petition filed by General Motors 
Corp. last July, asking that the 

(See LABOR, Page 12, Col. 2) 
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the principles of equity and oppor- | 
tunity for the three component | 
groups of the industry’s scheme of 
things—the dealer, the manufac- 
turer and the consumer. Since that | 
time certain of the problems have 
become more acute, he said. 
Stressing specificaily the method 
of developing consumer prices, the 
buying of used cars and the so- 
called profit, all intimately related 
one with the other, Sloan says: 


“There is at stake the net profit 
opportunity and the stability of 
the dealer organization, as well as 
the equities of the consumer. 
There is involved the trade ethics 
of our great industry as a whole, 
and the efficiency of its manage- 
ment. These problems represent 
what might be termed unfinished 
business so far as the ‘essential 
principles’ to which I have referred 
are concerned. 


“Since those essential principles 
were suggested, I believe it is fair 
to say that our practices with re- 
gard to the particular matters, 
taken as a whole, have deterio- 
rated. Unless something very defi- 
nite is done to check it, we must 
expect further deterioration. 


“Let us take a look at the pic- 
ture as it stands today from the 
standpoint of our present prac- 
tices. Through the co-operation of 
the Federal Trade Commission, 
our industry has established what 
we term ‘factory-delivered’ prices, 
meaning the price at which our 
cars can be purchased at the point 
of factory delivery. In General Mo- 
tors practice this price is designed 
(a) to reimburse the manufacturer 
for his costs in producing the car, 
together with his profit; (b) to re- 
imburse the dealer for the essen- 
tial expenses in preparing the car 
for delivery to the consumer at 
this place of business; (c) allow- 
ance for the expense of merchan- 
dising, with the essential profit for 
the dealer; and (d) the reimburse- 
ment to the manufacturer of spe- 
cial taxes levied against him. 


“The recommended ‘consumer 
price’ is the factory delivered 
price as defined, plus transporta- 
tion cost based on rail freight, and 
additional state and local taxes, if 
any. This is the formula adopted 
by the industry in co-operation 
with the FTC—and it is a sound 
formula. Further I want to say 
right here that an equitable 
amount for merchandising is one 
thing, but an economic method of 
incorporating that amount in the 
consumer price in relation to the 

(Continued on Page 17, Col. 1) 
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DESCRIPTION 


A 


PRICE OF CAR 
TRANSPORTATION CHARGE 
SALES TAX 


DELIVERED PRICE 


EXTRAS: 


OPTIONAL EQUIP @ ACCESS 


SALES TAX ON EXTRAS 


TOTAL CASH PRICE 


COST OF FINANCING 
(INCL. INSURANCE? 


TOTAL TIME PRICE 
SETTLEMENT: 

DEPOSIT 
CASH ON DELIVERY 
USED CAR - 

TYPE 

GERIAL NO 

MOTOR No 
PAYMENTS 


| 
| 


ALWAYS SHOW SERIAL. MOTOR ano KEY NUMBER. 











Standard GM Price Tag 


Consider the delivered price as well as the “at the 
factory’ price when comparing automobile values. 


General Motors dealers’ d 


elivered prices include only 


authorized transportation charges, state and local taxes, 


(if any) and the charge for 
accessories that may be de 


Cee wew ween eninne 


any optional equipment and 
sired. 


seer eeaeeeere 
Cerro re eee ee Horrors wee tee eeeresere 


Transportation Charge.............. uy caipnl Aandi’ 
Cash Delivered Price of Car....$......0...0.....000cce 





Optional Equipment and 


COMO ee OHHH HOHE Ee OED eee t Et agerte 
OFF e OH OL eee OOOO 8 es OOBe es Hoes ereeeres 


COP ee HEH OE Meee eh eee OE ere HEED He were 


CORE RO ee OE eee a ORL HL HOHE ee ee eEe® 


State and Local Taxes, if 


Accessories at Extra Cost 
site Tiaiiadseaenslensibbamnls 
icanseveuutll $. 


enw meee eee ee ee eaters eeee® 
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Pee eee ee eet ewe terrae eet eraser esse se ere 


any, extra. 





Down payment ............. 


asi sidan pil niessicconaneoialeaaes 


a monthly payment..... .....$........0.. 0 eee 


GENERAL MOTORS dealers in the 
properly and encased in a blue leather 


future will display this card, filled out 
jacket, on all new vehicles. 





Price Stabilization Effected 


By General Motors for ’40 


(Continued from Page 1) 


not refuse to sell the car minus 
such equipment if the buyer wants 
the car at factory price plus only 
transportation and local taxes, if 
any. If it is impractical to strip 
a car for delivery, the dealer 
agrees to order from the factory 
a car such as the customer desires. 
R. H. Grant, General Motors 
vice-president in charge of sales, 
perhaps best sums up the attitude 
of General Motors when he says: 
“In an industry as large as the 
automotive industry, and one 
which plays such an important 


| part in our national economy, a 


one-price policy to all customers 
is not only required from the 
standpoint of ethics, but is abso- 
lutely essential if we are to con- 
tinuously retain the confidence and 
respect of our customers. Lacking 
a plan along this line, new car 
prices become inflated and the 
public will lose sight of the high 
values offered and sooner or later 
will lose confidence because of the 
disparity between the price paid 


another. 

“General Motors feels that the 
inflation of new car prices and the 
loss of comprehension by the pub- 
lic as to new car values has pro- 
ceeded to a point where something 
should be done in the matter. For 
this reason it is taking the action 
that has already been described, 
and it is the hope of General Mo- 
tors that other manufacturers in 


| the industry will take similar ac- 


tion,” Grant concluded. 
Behind this General Motors’ 
policy is a long story. Dealers have 


long recognized that the public} 


wishes to get the highest possible 
prices for its used cars; conse- 
quently, there has been a con- 


stant temptation to dealers, in the | 


competition that exists, to bid as 
high for used cars as they could. 


the fact that it is really the money 
difference that counts when a 
trade is finally made. 

In the last two years the infla- 
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Unfilled Orders 
At Buick Highest 
In Its History 


FLINT.-—With domestic de. 
liveries mounting rapidly and 
shipments to dealers going for. 
ward at an ac- 
celerated rate to 
meet unprece- 
dented demand 
for the new 
models, Buick 
will enter the 
fourth quarter 
with the largest 
volume of busi- 





ness in its his- 

tory, according 

to W. F. Huf- Ri 

stader, general wy. F. Hufstader 


sales manager. 

The largest bank of unfilled re- 
tail orders ever recorded by Buick 
at announcement time was on the 
books as of Sept. 20, the date 
periodical reports are_ received 
from the dealer organization, Huf- 
stader said. These stood at 19,509, 
and represented firm customer or- 
ders in the hands of dealers for 
1940 models on which deposits or 
trade-ins have been taken. 


The unfilled orders were three 
times as great as in the corre- 
sponding introduction period last 
year and showed a similar ratio 
over Buick’s previous best year 
when the 1937 models were intro- 
duced, he said. 


The initial orders were reported 
prior to public announcement of 
the 1940 models, which occurred 
Sept. 22. 


“The current volume of business 
in the hands of dealers exceeds the 
1938 high of 16,308 retail orders, 
reported at the end of October, and 
approximately equals the 1937 
model peak which occurred in 
April of that year,” Hufstader de- 
clared. 


Hufstader announced that do- 
mestic retail deliveries during the 
period totaled 3,448 units compared 
with 1,177 in the previous 10 days 
and with 1,742 in the correspond- 
ing period last year, representing 
gains of approximately 190 and 100 
percent, respectively. 


Strong trend in the used car 
markets was indicated by Buick 


tion of the new car price, in order | dealer sales of used cars during 


to bid higher, has gone to ex- 

tremes in certain parts of the 

country. From what can _ be 
(Continued on Page 17, Col. 3) 


Chrysler Corp. 


the second 10 days of September, 
totaling 8,500 units against 6,734 in 
the previous 10 days and 7,204 in 
the corresponding 1938 period. 


Price Policy 


Emphasized by K. T. Keller 


| 


| DETROIT.—Urging Chrysler 
|dealers to candidly disclose on 
price tags and customer invoices 
“the basis upon which your prices 
are related to our nationally ad- 
vertised Detroit delivered prices,” 
K. T. Keller, president of the 
Chrysler Corp., last Thursday dis- 
patched a letter on consumer rela- 
tions to all distributors, direct 
dealers and dealers of the corpora- 


| by one customer and that paid by tion, reiterating the corporation’s 


price policy. 

“We do not believe,” Keller de- 
clared, “that any dealer who 
shrouds his prices in mystery and 
resorts to any sort of sharp prac- 
tice in their composition can build 
and maintain in his community a 
reputation for integrity and fair 
dealing with the public. Further- 
more, we strongly feel that any 
such dealer is extremely vulner- 
able to competitive attack, a cir- 
cumstance of which your com- 
petitors are apt to take quick ad- 
vantage. 

Citing that “good business for 
| both manufacturer and merchant 
is contingent on our ability to pro- 
vide the consumer public with 
|products of improved design, pro- 
|duced under conditions conducive 
'to efficiency and high quality, and 


Slowly, over the years, practices|sold in accordance with fair poli- 


have been invented which en- 


abled apparent long trading to| 


CUSTOMER INVOICE, which all General Motors dealers hereafter will be re- | take place and both dealers and 


quired to 
price stabilization program. 


cies and practices,” Keller points 
out that a vital factor is the deal- 
er’s pricing policy “because public 





ive to new car buyers, with all charges itemized, under the new | aystomers have often overlooked | 


confidence may be encouraged or 


destroyed by the pricing policy 
that may be pursued.” 

“The public has an_ inherent 
right to expect fair and equitable 
treatment on the part of the mer- 
chant they patronize,’ Keller's let- 
ter said, “and where there is pub- 
lic confidence in merchandise and 
merchant, business follows. So we 
urge the merchants who sell and 
service the products we manufac- 
ture to carefully consider at all 
times the pricing policy they 
pursue. 

Keller, suggesting that dealers 
re-read the corporation’s views ex- 
pressed in the preamble of Chrys- 
ler’s present form of sales agree- 
ments with dealers, asserted that 
“the great merchandising  suc- 
cesses of this country have been 
built on the principle of fair prices 
to all. It is our opinion the Ameri- 
can public will not long continue 
to respect and have confidence in 
merchants who deviate from this 
sound merchandising principle.” 

In establishing the “Detroit de- 
livered prices” on Chrysler Corp. 
cars and the discounts to dealers. 
Keller said “we follow the practice 
of including all federal taxes, leav- 
ing such state and local sales taxes 
as may apply in given localities, 
and provision for transportation 
charges on the vehicle from De- 
troit to destination, to be added by 
the dealer in determining local re- 
tail delivered prices.” 
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Dealers Tell 


By William 


NNOUNCEMENT by General 
A Motors of a program of price 
stabilization, through the estab- 
lishment of maximum retail de- 
livered prices for its 1940 cars, is 
in my estimation a long step in the 
direction of curing many of our 
present merchandising ills. There 
are those who feel that the pro- 
gram of the corporation has weak- 
nesses, in that no effort is made to 
place a floor under prices while at 
the same time fixing the ceiling 
limits. I cannot agree with this 
school of thought. il 

Fundamentally, the objective of 
the plan is to bring an end to 
the practice of price packing 
which has grown: to such propor- 
tions as to threaten the integrity 
of the industry. Establishing a 
ceiling on prices should do just 
that thing. Under the GM plan, 
any purchaser who enters the 
showroom of a GM dealer will 
have all top prices listed plainly 
on a wall chart. The un- 
expressed advice to the buyer is 
“Pay No More.” If the buyer can 
pay less that is a problem be- 
tween himself and the dealer 
and one which I think the aver- 
age dealer will avoid. 

* * * 


End to Haggling? 


Beyond that I have a feeling 
that the mere fact that prices are 
plainly posted will do much to dis- 
courage, or perhaps I should say 
dissuade, the prospect from enter- 
ing into a haggling contest. Un- 
derneath, the majority of us ad- 


Mississippi Valley 
Managers Seeking 


ATAM Affiliation 


LA CROSSE, Wis.—At a meet- 
ing of the members of the Mis- 
sissippi Valley Automotive Assn., 
an organization composed of 
trades association managers from 
the Middlewest, held in conjunc- 
tion with the annual meeting of 
the Wisconsin Automotive Trades 
Assn., it was tentatively decided 
to affiliate with the Automotive 
Trades Assn. Managers, a national 
organization. 


Under the plan tentatively ap- 
proved, the Mississippi group 
would continue to hold regional 
meetings. The ATAM would be de- 
veloped further as a national as- 
sociation of association managers 
with the aim of keeping all man- 
agers informed at all times of the 
activities in other associations. 
This information would be broad- 
cast in bulletin form. 


John E. Raine, of Baltimore, is 
now president of ATAM, with 
Ralph Ebbert of Brooklyn as 
vice-president and Sam Shapiro of 
Chicago, secretary-treasurer. 


Among the association managers 
present at the Thursday meeting 
were: Walter Farrell, Iowa; Louis 
Milan, Wisconsin; C. F. Coons, 
Iinois; W. H. Whishman, Minne- 
sota, and Sam Shapiro, Chicago 
Automotive Trade Assn. 


Committee Is Named 


For Milwaukee Show 


MILWAUKEE. — Milwaukee will 
hold Oct. 21-28 the earliest show 
in its history. The 32nd annual 
preview will take place in the 
Auditorium under the sponsorship 
of the Milwaukee Automotive 
Trades, Inc. 


Palmer E. Hanson is show man- 
ager and members of the show 
committee are as follows: Oscar 
Braeger, Aad Dahl, Frank J. Ed- 
wards, Robert A. Curran, Erwin 
Deising, Harry de Boer, Leslie D. 
Frint, A. A. Jaeger, Leonard 
Kvam, Ray B. Lorch, A. C. Ren- 


ner, W. J. S : 
Wiarig. awyer and Read E 





Fatalities Are Cut 


WASHINGTON.—Fatalities resultin 
3 o¥e > § g 
— highway-railroad grade crossing 
totalen 2 in the first half of 1939 
ah 680, a decrease of 16 compared 
be the corresponding period last 
eae n the first six months of this 
auch’ 1,846 persons were injured in 
— accidents, compared with 1,962 in 
corresponding period of 1938. 
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Me 


C. Callahan 


mire fair play. There is sort of a 
sporting instinct that prompts us 
to meet a fellowman on his own 
terms. Thus, if GM dealers them- | 
selves adopt a policy that the es- 

| 


_ |Big Sales 


400 Wholesalers 
Attend Chevrolet 
Sales Convention 


DETROIT.—The three main fac- 
tors in Chevrolet’s business out- 
look are such as to forecast sub- 
stantial gains for the coming year, 
executives of that company and of 
General Motors pointed out Thurs- 
day night in addresses before 400 
members of the Chevrolet whole- 
sale organization. 

The occasion was the annual 
sales convention banquet in the 
Hotel Statler here, climaxing a 
day during which the sales force 
previewed the 1940 cars, scheduled 
|for public introduction Oct. 14. 
| The factors were listed as, first, 
general business conditions, which 
are on the upturn; second, the 
1940 Chevrolet product, and third, 
the highly-organized condition of 


tablished maximum price is the 
price, I feel confident that they 
will have little difficulty in mak- 
ing it stick. Any suggestion of 
price flexibility I’m afraid will 
likely originate with the dealer— 
if at all. 

There can be no question that 
the GM plan does limit the deal- 
ers’ gross profit margin. That is, 
the pack is gone. The dealer can 
no longer add to the price of the 
new car in order to allow more 
for a used car. This, in turn, will 
mean that GM dealers in the fu- 
ture will have to limit their used 
car allowances if they are to 
conserve a reasonable margin of 
their gross profit to be converted 
into net profit after used car 
washout. This would appear at | , 
first glance to put the GM dealer the Chevrolet selling force. 
at serious disadvantage compet- Those who spoke were W. S. 
ing with dealers not bound to ad- | Knudsen, president of General Mo- 
here to a maximum new car | tors; M. E. Coyle, general manager 
price. There is a question in my |°f Chevrolet; R. H. Grant, GM 
mind whether this is as serious | S@les vice-president, and C. F. Ket- 
as might be supposed. tering, GM director of research. W. 

s&s E. Holler, general sales manager 

of Chevrolet, acted as toastmaster. 

There are roughly 20,000 GM} In accord with the convention 

dealers in the United States. Under | theme— Time and Opportunity — 

the new plan these dealers will | Coyle visualized for the wholesale 

have to take in used cars at lower | personnel possibilities of substan- 

allowances than are offered by/tial sales gains in the coming 

dealers who still pack. I have a/| year, a prediction based on sur- 

strong feeling that this lower al-|veys of world conditions as they 
lowance offering will not mean the 


must be faced today. 
end of selling by GM dealers. A “Generally speaking,” Coyle 


high percentage of present GM | gaiq, “America’s outlook is an op- 
customers will remain GM cus-| timistic one. A certain commodity 
tomers in spite of a reduction in rise, signs of which are already 
used car allowance. evident, means increased buying 

With lower used car allow- | power for American people. That 
ances GM dealers can do one of | hyying power naturally translates 
two things: Place their used cars | itself into increased sales in a host 


on the market at current market | of lines, not the least of which is 
prices established by the other the automotive field.” 


dealers, thus giving them a bet- | . 
ter margin between profit and More than 400 automotive execu- 


| tives were present at the banquet, 
loss on used cars, or, they can |. 
place their used cars on et nies including in excess of 100 invited 
ket at prices coinciding with the | Suests from other General Motors 
lower allowances. This latter units. Holler set 1940 sales quotas 
movement would mean that GM, for his field force and sketched to 
through its 20,000 dealers, would = yg — 
be able to bring about downward | | e banquet followed two days 
revision of prices in the used car a 1 — a — the 
market. With GM dealers selling | "© cag oe Ss care pre- 
used cars at lower prices, the ectre gee by Chevrolet depart- 
“nackers” would have to fall in ment — - 
line or face heavy losses on used Especially well received by the 
convention was Holler’s announce- 








cars. 
* * * ment, during his summary of the 
’ ‘ ‘ 1940 advertising program, that the 
No Big Difference company’s advertising budget was 


not only the greatest in his six 
years as general sales manager, 
but the greatest the company has 
undertaken since the peak year of 
1929. 


As I appraise the situation, GM 
dealers in the future must center 
the attention of the prospect more 
on the cash difference between the 
delivered price and the used car 
allowance. From the customer’s 
standpoint, I do not think that this 
cash difference will vary greatly 
between the offering of the GM 
dealer and that of the dealer who 
still prefers to pack. Packing, in 
the final analysis, is merely a| 
method for inflating both new and | 
used car prices. From the custom- 
er’s standpoint he probably neither | tion of its 1940 car was staged 
gains nor loses by the practice. Thursday by Chevrolet as a high- 

A new car priced at $700 and | ‘ight of its two-day annual sales 
sold against a used car allowance | convention here. More than 400 
of $300, leaves a cash balance of | members of the field organization 
$400. If the dealer packs $100 into | were on hand for the yearly con- 

the new car price making it $800 | ference. 

and then allows $400 for the Into the General Motors building 

used car the cash difference is | for a week, landscape artists 

unchanged. But in the latter |trucked many tons of dirt. A dis- 
case, however, the market price | play room in the building was re- 
of both units is increased $100 | modeled to resemble a Spanish 

which means that a certain num- | hacienda which opened out into a 

ber of prospects are automatical- | patio rock garden. Blue skies over- 
ly barred from the market be- | head, pine trees, hundreds of 
cause they cannot afford the ex- | blooming plants set into the soil, 

tra $100, which the dealer would |a fountain and pond of goldfish 
be required to get out of the | gave an air of authenticity to 
used car sale in order to break | floral setting. 

anywhere near even. Standing about the garden were 

Only a fair trial of the GM plan, | the 1940 Chevrolets. Trucks like- 
however, will prove its merits or | wise were shown in appropriate 
its weaknesses. By fair trial I | background. For the commercial 
mean that GM dealers as a whole | car display a series of “vocational 
must make a sincere effort to ad- | bays’ were devised, painted back- 
just their thinking and_ their} drops in a deep-dimensional effect, 
operations to a point where they | representing the various fields 
will make a profit under the|served by Chevrolet trucks. A 
limitations of gross which the plan | heavy-duty model, for example, 
imposes. In any case I think the | stood before a logging camp; a 
idea brings a new plane of forth- | sedan delivery before a residence. 
rightness into the industry which As a final touch, crickets—live 
up to now has been too sadly | and chirping crickets in cages— 
lacking. were concealed in the shrubbery. 





1940 Chevrolets 


Make Debut in 
Hacienda Setting 


DETROIT.—A novel presenta- 










(Gain Seen for 194 ) 


At Chevrolet Sales Pow-wow .. . 





HONORED GUEST of Chevrolet at the national sales convention banquet in 
Detroit was C. S. Mott, member of the board of directors of General Motors 
since 1913. Tribute was paid Mott by William E. Holler, right, Chevrolet gen- 
eral sales manager. More than 500 Chevrolet wholesale men and guests attended 
the banquet. 





AMONG HEADLINERS at the Chevrolet national sales convention banquet 
were, left to right, R. H. Grant, vice-president of General Motors Corp.; Wil- 
liam S. Knudsen, GM ae and William E. Holler, Chevrolet generai sales 
manager and banquet toastmaster. 





A REPORT from the retail sales organization of Chevrolet to the general 
manager was brought to the national sales convention by H. L. ll, Queen 
City Chevrolet Co., Cincinnati, shown at left with M. E. Coyle. Bell was the 
leading dealer in his home region. 





FROM WAY DOWN EAST came this sales convention souvenir for William 
E. Holler, Chevrolet general sales manager. A pot of Boston baked beans was 
presented by H. K. Bragle, regional manager of the New England region. 





TOP-RANKING dealer and salesman from each of Chevrolet’s nine zones 
were brought to the national sales convention. Left to right, William E. Holler, 
Chevrolet general sales manager; V. V. Cooke, Cooke Chevrolet Co., Louisville; 

. J. Foley, Foley Chevrolet Motor Sales Co., Newark, N. J.; H. L. ll, Queen 
City Chevrolet Co., Cincinnati; T. W. Hoehn, Hoehn Chevrolet Co., Memphis; 
Sam Ruby, Ruby Chevrolet, Inc., Chicago; M. E. Coyle, general manager of 
Chevrolet; Benjamin Ourisman, Ourisman Chevrolet Sales Co., Inc., Washing- 
ton, D. C.; A. Dunn, Bresee Chevrolet Co., Inc., Syracuse, N. Y¥ ; Ernest 


; H. 
Ingold, Ernest Ingold, Inc., San F i : ley 
Ing yg ee yy rancisco, and John KR. Battle, Cathey Chey- 





_G. I. SMITH, regional manager of the Great Lakes region, partiall h ; 
Sam Ruby, Ruby Chevrolet, Inc., Chicago, leading dene in oo Eanes a 
area, and William E. Holler, Chevrolet general sales manager, headed into a 


football huddle as th 
aaeeniten ee ae © cameraman snapped this photo at the national sales 
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AUTOMOTIVE One sacred pledge we make our friends here 

r and now. This publication, God willing and so 
oD YM long as it is in our charge, will never champion 
Ef the cause of any individual or any corporation 
A ee which is not for the best interests of the automo- 


tive industry as a whole. Nor will its columns 
be used to spread gossip or inflame prejudice. 
It will confine itself to the upbuilding of the 
industry it is pledged to serve, wholly through 
the dissemination of NEWS which is timely, 
authentic and of value—(AN 6-10-1933). 
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Moving Merchandising Upward 
ENERAL MOTORS’ new policy, aimed at stabilization of 
automobile prices by firming the price of new cars, sets 
a new standard of merchandising in the industry. GM has 
written its plan into its contracts with dealers. 

Some dealers, and also some manufacturers in the in- 
dustry, are not in full accord with the formula developed by 
GM in arriving at the eventual maximum price that a dealer 
will be permitted to charge for the car under the new plan. 
Dealer objections to the GM plan is based upon a feeling 
that freight mark-up should be permitted on the basis that 
freight charges constitute a part of the cost of the car to 
the dealer. They maintain that limiting this charge to actual 
freight costs in a sense deprives them of some of their gross 
profit. That is, they feel the markup should be based upon 
the cost of the car to the dealer when it has been received at 
his showroom and is ready for display. 

These, we feel, are details in the plan which can be easily 
smoothed out should future operations reveal a need for 
revision. The big important question, as we view it, is 
whether or not the firming of the price for the new car and 
the consequent elimination of packing, will result in any 
stabilization in used car allowances. If this does occur, then 
the problem of whether dealers are now operating on suf- 
ficient gross profit margin will be answered. Up to now it has 
been difficult to determine the true gross because of price 
juggling on the part of dealers. If price packing now ends 
and some degree of sanity is injected into used car opera- 
tions, dealers may in the near future present concrete evi- 
dence that current markups are too lean—if that really is 
the case. 

Meanwhile, we cannot help but feel that the action should 
prove a big step in the direction of lifting automobile mer- 
chandising to a higher plane. 

We believe that more attention should be paid to the 
fundamental soundness of the program and whether it will 
bring the results expected of it—rather than worry too 
much about some irksome details in its structure. 


Are Dealers Good? 

NDREW CORT, of the Automobile Manufacturers Assn., 

has just dug up some figures showing the relative 
standing as merchants, between automobile dealers and 
other tradesmen. The picture drawn by these figures shows 
the “other tradesmen” left at the post in any man’s race. 
For instance, the figures for 1935 show that the average 
dealer’s gross margin in percent of net sales was 18.9 per- 
cent. The other tradesmen had an average gross margin of 
29.8 percent. The automobile dealer turned his inventory 
9.3 times per year, while the other tradesmen averaged only 
6.9 times per year. 

The average dealer, starting with half the gross, came 
through with a profit of 2.8 percent of net sales and the 
other tradesmen came through with the same figure. In 
1936, the last year shown in the figures, the dealer gross 
dropped to 16.9 percent on a turnover of 9.5 times per year, 
and his profit was 2.2 percent of net sales. In other trades, 
the gross margin remained at 29 percent and with an in- 
crease in turnover to 7.4 percent his profit was 3.4 percent 


of net sales. 





GOD BLESS If you think you are 
AMERICA! beset with any of the 

problems that go 
along with the automobile busi- 
ness, consider for a minute what 
dealers, jobbers and manufacturers 
are up against in England today. 
From my copy of the English 
Motor Magazine dated Sept. 12, 
1939 (which miraculously escaped 
the U boats) I learned some facts 
in which I am sure you will be in- 
terested. In any event I think you 
will say “God bless America” and 
may she steer a course that will 
keep her out of the present Euro- 
pean conflict! 

+ 


On Sept. 16 England put into ef- 
fect a rationing of gasoline (petrol) 
which if effective in the United 
States would tie our automotive in- 
dustry right up in a knot. Each 
owner of an automobile or truck 
must apply to the post office for a 
ration card and depending on the 
size of his motor he will then be 
allowed to purchase during any 
one month amounts as follows: 

Up to 7 h.p.—Four gal. per month 

8 and 9 h.p.—Five gal. per month 

10 to 12 h.p.—Six gal. per month 

13 to 15 h.p.—Seven gal. per month 

16 to 19 h.p.—Eight gal. per month 

20 h.p. and over—Ten gal. per month. 

This, according to the English 
periodical, is based on an approxi- 
mate 200 miles per month to each 
ear. Of course you will keep in 
mind that the English horsepower 
is 3% to 1 compared -to our own 
horsepower rating but still a 
Ford V-8 which rates in England 
at 32 horsepower would be allowed 
the maximum which even a Rolls- 
Royce can purchase, or 10 gallons 
in any one month. How far would 
the average American automobile 
owner get on that quantity? Here 
it would mean that millions of cars 
would be put out of service com- 
pletely and those few which used 
their allotment would require so 
little in tires, service, etc., that it 
would bankrupt all of us! 


All of the gasoline in England 
is now sold as “Pool Spirit” which 
puts all gasoline under government 
control, eliminates the selling un- 
der brand names and probably 
thus reduces the quality although 
it is sold at the flat price to all 
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Another Redskin Bites the Dust 





In This Corner— 


‘Look at the 


Figures .. .’ 


column are those of our readers. 





Markets 
I take my publishers and edi- 
tors seriously, I do. 


That being the case, responsi- 


users, apparently irrespective of | bility should rest heavily on their 


quantity, at 1s. 6d. (37%c) per 
English gallon, which is however 
1/5 larger than our U. S. standard 
gallon. 

* * * 

“Owners of hackney carriages 
(taxicabs to you) whose licenses 
apply for hire in the metropolitan 
area, will be required to apply for 
ration books to the Metropolitan 
Police, Hackney Carriage Dept., 
Lambeth Road, London, SE 1” says 
the article, and “if it can be shown 
that additional supplies for a par- 
ticular car are essential, applica- 
tion for such an extra supply 
should be made to the Divisional 
Petroleum Officer in the region in 
which the car is normally garaged. 
On it you must set out clearly the 
purposes for which the extra petrol 
is needed.” 


Over here that would open the 
door wide for chiselers and poli- 
ticians who found the 10 gallons a 
month irksome in their regular 
pursuit of business and pleasure. 
However, I assume that all Eng- 
lishmen are sporting gentlemen 
who would not take a thimbleful 
of petrol to which they were not 
entitled! 

* a 

The next time we feel a little 
glum about business in America, 
or start pitying ourselves, we are 
going to think about our English 
cousins and start in singing Kate 
Smith’s new anthem, which seems 
justifiably to be growing in popu- 
larity —“God Bless America!” — 
G. M.S. 


Pre-Show Issue 


The October 9th issue will 


appear just six days prior to the 


opening of the New York Show. 
Advertising copy must be in our 
hands October 6th. 





shoulders. 

On page 6 of Automotive News 
of Sept. 4, 1939, in the third para- 
graph of “A Word In Edgewise,” 
you say: 

“If war in Europe is raging at 
the time you read this (as I hope 
to God it may not be) the first re- 
action will, if it follows the pat- 
tern of 1914, be a downward move 
on the stock market, a slowing up 
of retail buying and a _ general 
feeling of retrenchment in com- 
mitments.” 

A look at the figures below will 
probably fill you with caution in 
the future when you undertake to 
dally with what may happen in the 
great marketplace: 

9/2/°39 9/21/°39 
Dow-Jones Indus. Av.... 148.12 153.48 
General Motors common. 46% a O% 


S. Steel common..... 55 
Dow Chemical common.. 125 140% 


Yours for better editorials—B. 
G. Koether, a petulant old gentle- 
man who has nothing to do but 
write the editor. 


Practical 


The sixth Automotive News AIl- 
manac is a real contribution to the 
automotive industry — comprehen- 
sive, practical and easy to use. 

It is difficult to single out any 
one feature for comment but in- 
asmuch as you have requested re- 
actions to the “Cars in Operation 
by Makes, States and Model 
Years,” we are passing along to 
you our feeling that this is one of 
the most helpful compilations we 
have ever seen. We hope you con- 
tinue it—B. A. Broughton, adver- 
tising manager, Willard Storage 
Battery Co., Cleveland. 


Well Done 


Thanks so much for the “Auto- 
motive Almanac.” I can see where 
it will be one of the items in my 
special office library to which I 


| may well have occasion to mak 
frequent reference during th 
coming year. I think it is very wd 
done.—B. E. Hutchinson, chair 
man, finance committee, Chrysle 
Corp. 


Pat 


I would like to compliment yo 
upon the appearance and amour 
of data you have put into thi 
year’s Automotive News Almanai 
You and your staff deserve a pi 
on the back.—Earl Mossner, Gi 
man, Nicoll & Ruthman, Detroit. 


Coming Events 


OCTOBER 
7-23—Dallas. Automobile show. 
9-11—San Francisco. National Assn. ( 

Independent Tire Dealers conve 


ion. 

14-21—Toronto. Canadian National Mt 
tor Show. 

14-21—Rochester, N. Y.. Automobi 


ow. 
14-22—Los Angeles. Automobile Shot 
15-21—Seattle. Wash. Dealers’ Op? 
15-22 “Los A. les. Automobile sh 
s Angeles. Automobile sho 
—— York. National Automobi 


ow. 

16—New York. Society of Autom 

tive Engineers annual dinner. 
16-20—Atlantic City. National Safe! 

Congress and Exposition. 
21-28—Detroit. Automobile show. 
21-28—Buffalo. Automobile show. 
21-28—Newark. Automobile show. 
21-28—Baltimore. Automobile show. 
21-28—Pittsburgh.. Automobile sho¥ 
21-28—Milwaukee. Automobile shov. 
21-28—Washington. Automobile Sho¥ 
22-28—St. Lo Automobile show. 
23-24A—C hicago. American Truckili 

Assns. annual meeting. . 
23-28—Hartford, Conn. Automobil: 


snow. 
26-Nov. 1—Philadelphia. Automobi! 


show. 
28-Nov. 4—Columbus, 0.—Dealers’ OP? 
House. 
NOVEMBER 
3-11—San Francisco, Automobile sho* 
4-12—Chicago. Automobile show. 
6-1l—Syracuse, N. ¥. Automebi! 


show. 

-16—Cilenge. National Motor Truc 

ow. la er. 

30-Dec. 3—Sioux Falls, Ss. D. Autom? 

bile show. 
DECEMBER . 

4- 5—Butte, Mont. Montana Automé 
bite Dealers Assn. annual © 
clave, 

11-16—Chicago. Automotive Service 
dustries Show. 
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* Studebaker contract pufs you — 
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You cover all the business in your territory 
OA OG complete Studebaker line Of fast-selling 


on the profit bandwagon! ; 





CRN Re RRR LL 


@YOU MAKE JUST 
ONE INVESTMENT! 


@YOU PAY JUST 
ONE OVERHEAD! 


@ YOU CARRY JUST 
ONE LINE OF PARTS! 


@YOU ADVERTISE 
JUST ONE NAME! 


e YOU BUY JUST 
ONE ELECTRIC SIGN! 


© YOU DO BUSINESS WITH 
JUST ONE FACTORY! 





































G TUDEBAKER has moved up 
from 10th to 8th place in na- 
tional passenger car registrations 
Since January 1 this year, because 
Studebaker dealers have been giv- 
ing the motoring public the most 
value per dollar in America. 


W iththetremendous success of the 








Studebaker Champion in the lowest 
price field a matter of established rec- 
ord, Studebaker dealers now have a 
complete line of fine automobiles to 
sell in the lowest, low and medium 
price fields—the head line of 1940— 
the new 1940 Studebaker Champion, 
Commander and President. 

And Studebaker commercial cars 
and trucks fill out the hand of the en- 
terprising dealer who wants to make 
a “grand slam” of all the available 
business in his territory. 

Get the facts today about this com- 
plete franchise that allows youto con- 
centrate all your operations under one 
name—Studebaker. Write me in con- 
fidence—or, if you prefer, tear out 
and mail the attached coupon. 


Ti PRESIDENT 


THE STUDEBAKER CORPORATION 
SOUTH BEND, INDIANA 






- 
iz: 


Paul G. Hoffman, President 
The Studebaker Corporation, 
South Bend, Indiana 


I am interested in the profit 
possibilities of the complete 
Studebaker line. 
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Styling, Safety Features Highlight 1940 Studebaker 


| 





Champion is Improved; 
Greater Visibility Noted 


(Continued from Page 1) 


For 1940, Studebaker Presents .. . 


JMS kB 


Ly 


of the box-section pillars of the 
all-steel bodies, it is said. 

Comfort has been added to both 
Commander and President models 
by increasing rear seat width to 
49% inches. 

All models have the new Sealed 
Beam headlamps. Hailed as a 
safety feature equally as im- 
portant as four-wheel brakes and 
safety glass, the new headlamps 
provide 50 percent more light than 


unit, providing complete protection 
for life against dirt, moisture and 
corrosion, it is said. 

Mechanically, the 1940 Stude- 
bakers offer no_ startling de- 
partures from their predecessors. 
The Studebaker chassis, with its 
deep straight X-frame, is retained 
as is the planar independent sus- 
pension of the front wheels, which 
Studebaker introduced five years 
ago. The engines are all of the L- 
head type, and transmissions are 
vertical. 

There are hypoid rear axles, 
steering post shifting, hydraulic 
brakes, Houde double-acting shock 
absorbers, Ross dual ratio cam and 
lever steering, wind tunnel cooling, 
automatic heat and spark controls 
and a number of other features 
that have proved successful in the 
past. Presidents and Commanders 
now have rubber shackles on rear 
springs. 

Interiors, also styled by Loewy, 
include use of chromium, along 
with stainless steel, colorful plas- 
tics and broadcloth upholstery. 
Sliding type rear quarter windows 
are found in Commanders and 
Presidents. 

Studebaker continues to offer as 
optional equipment at extra cost 
its climatizer method of condition- 
ing the air in the car. This type 
of heater draws fresh air from the 
outside, cleans it, heats it and dis- 
tributes it evenly to all parts of 
the interior. The climatizer is lo- 
cated out of the way beneath the 
driver’s seat. 

All of the 1940 models are 
equipped with a new hood lock 
which is operated by a lever on 
the column beneath the steering 
wheel. 

Free wheeling and overdrive are 
available on all models. Overdrive 
is designed to cut in at 30-35 miles 
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STUDEBAKER President and Com- 


mander sedan models for 1940 have 
sliding rear quarter windows. 


present equipment. Two beams— 
“traffic” and “country”—are easily 
controlled by a switch on the toe 
board. 

The Sealed Beam headlamp in- 
corporates the lens, reflector and 
filament in a permanently sealed 


St. Louis Builds 


For a Record 
Show Attendance 


ST. LOUIS.—Launching the big- 
gest publicity and advertising pro- 
gram in history of local automo- 





190 STUDEBAKER COMMANDER four-door sedan. Its overall length is 197% inches. 





bile shows, the Greater St. Louis 
Automotive Dealers Assn. expects 
the coming exposition, Oct. 22-28, 
to set attendance records. 

Joseph A. Schlecht, secretary 
and manager of the association 
who is in charge of the show for 
the 25th consecutive year, has con- 
tracted for the posting of 210 bill- 
boards in the St. Louis area—be- 
lieved to be the largest number 
ever used in advertising any auto- 
mobile show in the U. S. 

Additionally, 5,000 automobile 
_ windshield stickers are being dis- 
tributed by dealers, and these will 
supplement numerous other cards 
that are being spotted in dealers’ 
windows. The color scheme of all 
cards, posters, etc., is red, black 
and yellow. 

Admission price to this year’s 
show will be 25 cents, the same 
as last year, since Schlecht said 
the shaving of the price last year 
from 50 cents in 1937 resulted in a 
72 percent attendance increase 
during the 1938 show over the pre- 
ceding year. There will be no en- 
tertainment features at the show. 

Ford has contracted for 6,000 
square feet of display space, Chev- 
rolet had been allotted 5,000 square 
feet and other manufacturers are 
rushing in commitments for space. 
The Arena, the largest display 
building in the city, is located in 
the western part of town and is 
easily accessible by street car and 
automobiles. 


Aug. Car Financing 
Tops °38 in Canada 


MONTREAL.—There were 13,998 
new and used motor vehicles fi- 
nanced in August to the extent of 
$5,564,690, compared with 15,693 for 
$6,061,155 in July and 13,938 for 
$5,733,670 in August, 1938, accord- 
ing to the Dominion Bureau of 
Statistics. August marks the first 
month of the current year in which 
number of vehicles financed has 
been higher than in corresponding 
period last year. 

Financing of motor vehicle sales 
during first eight months totaled 
109,708 transactions, involving $45,- 
121,506, 120,733 contracts involving 
$52,131, 449 in the same period of 
1938. 





per hour and may be cut out, to 


obtain quiek acceleration, by push- 
ing the accelerator through the 


wide open position to the floor, 
where it contacts a solenoid con- 
trol that permits the overdrive 
pawl to disengage. 

In the 1940 Champion, Stude- 
baker has retained all of the no- 





ANOTHER feature of the functional 


design of Raymond Loew is the 
lacement of the door handles in the 
ody mouldings of 1940 Studebaker 
cars. 

bulk efficiency claimed at its in- 
troduction last spring. It is de- 
signed anew and weighs about 600 
pounds less than cars of compar- 
able price, it is claimed. 

The Champion has made two 
record runs since its introduction 
—one a roundtrip across the con- 
tinent and the other a 15,000-mile 
run at the Indianapolis Speedway, 
both by the same standard pro- 
duction 4-door sedan. On _ the 
former, the Champion averaged 40 
miles per hour and delivered 27% 
miles per gallon of fuel, it is said. 
At the Speedway the car main- 
tained an elapsed time average 
speed of 62 miles per hour, thus 
finishing the 15,000 miles in 14,511 
minutes. It delivered 19.34 miles 
per gallon at this high speed. Both 
runs were made under supervision 
of the contest board of the Ameri- 
can Automobile Assn., which cer- 
tified the records. 

In addition to the highway and 


speedway feats, the Champion en- 
abled Studebaker to sell more cars 
during the first half of this year 
than it sold during the entire year 
of 1938. 


The Champion has an overall 
(Continued on Page 16, Col. 3) 








Columbus Dealers Set 


An Open House Week 
COLUMBUS, O.—“Open House 
| Week" will be staged by Colum- 


HERE IS THE Deluxe Champion Coupe for 1940. 
iaiiadlimanniaraniaceuisamnesaisentct cece ee 


bus dealers Oct. 28-Nov. 4. New 
cars for 1940 will be introduced, 
with special display in each deal- 
er’s showroom. 

Local newspapers will co-operate 


by playing up the promotion; the 
mayor of Columbus will be asked 
to proclaim an open house week, 
and a parade of all new models is 
planned. 
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Advancements Noted on Ford’s Two Lines for 1940 


Riding Qualities Improved; 


Shifter on Steering Column 


DEARBORN.—The Ford V-8 and 
the deluxe Ford V-8 cars for 1940, 
announced today, present advances 
in styling, comfort, convenience 
and safety. 

The new cars are big, sub- 
stantial and powerful in appear- 
ance. Body lines are streamlined 
and front-end designs have low 
radiator grilles, long hoods and 
deeply rounded fenders. Interiors 
are big and roomy. 

Two V-8 engines are available, 
an 85 horsepower engine in the 
Ford V-8 and the deluxe Ford V-8, 
with a 60 horsepower’ engine 
optional in the Ford V-8. 

Four Ford V-8 and five deluxe 
body types comprise the two lines. 
A new business coupe, as well as 
a Fordor sedan, Tudor sedan and 
coupe, are available in both. There 


New Car Sales 
Continue Climb 


In N.Y. City Area 


NEW YORK.—Sales of new pas- 
senger cars continue sharply up- 
ward in the New York metro- 
politan market, with registrations 
for the week ending Sept. 14 in- 
creasing 52 percent above the pre- 
ceding week, and soaring 120 per- 
cent above the corresponding week 
of last year. 

Total new car registrations in 
the area from Jan. 1 to Sept. 14 
of the current year jumped 43 per- 
cent above the corresponding 1938 
period. 

A total of 2,075 new passenger 
cars were registered in the metro- 
politan area during the week end- 





ing Sept. 14, according to analysis | 


by Sherlock & Arnold, Inc., cover- 
ing Greater New York and five 
outside counties. This compared 
with 944 for the same week a year 
ago, and 1,367 during the preceding 
week this year. 

Total new car registrations in 
the area from Jan. 1 to Sept. 14 
reached 104,351, as compared with 
72,765 for the same period of last 
year, or a gain of 31,586 units or 
43 percent. 





7 Ar 334A 


14° STACKS 


Mighty Midget Mobilift, a power- 
ful little industrial truck for ma- 
terials handling, features unique 
applications of cast Nickel alloy 
steel parts in its engine and drive 
mechanism. Built by the Vaughn 
Motor Company, Portland, Oregon, 
and designed to save time and 
space in handling packaged and 
sacked materials, the Mobilift 
handles up to 2,000 pound loads 
and piles them high as 14 feet. 
This entire unit, weighing only 
2,600 pounds, is powered by a 
compact motor developing a maxi- 
mum of 6 H.P. The motor is nota- 
ble for its use of cast Nickel alloy 
steels. Gear blanks are cast from 
a Nickel-chromium steel approxi- 
mating SAE 3115. The teeth are 
cut and then case hardened. The 
single-throw crankshaft is also a 
Nickel-chromium steel casting. 
Even driving axles are cast from 
SAE 3140 Nickel-chromium steel 
being employed for this applica- 
tion. High grade foundry practice, 
coupled with the improved prop- 
erties available in these Nickel 
alloy steels, produces parts which 
withstand rough service to which 
materials han- 


is also a deluxe convertible club 
coupe with automatic top as stand- 
ard equipment. Three color choices 
are available in the Ford V-8; six 
in the deluxe line. 


A new feature of the 1940 cars 
is a finger-tip gearshift mounted 
on the steering column under the 
two-spoke steering wheel. This 
provides increased room for driver 
and passengers in the front com- 
partment. 

There is also a new controlled 
ventilation system. New Sealed 
Beam headlamps are used on all 
types, providing greatly increased 
driving vision at night. 

On the 85 horsepower cars, an 
improved spring suspension with 
a longer, more flexible front 
spring, and a torsion bar ride- 
stabilizer are said to provide com- 
fortable steady ride. The _ ride- 
stabilizer also contributes to firm- 
er, easier steering. Front and rear 
springs of deluxe cars are equipped 
with metal covers. Large double- 
acting hydraulic shock absorbers, 
with self-sealing construction, are 
fitted on all cars. 


Comfort Is Emphasized 


Comfort features are emphasized 
throughout the design. Front seat 
backs are of new resilient type. 
Cushions have a new “floating” 
edge. Driver’s seats are adjustable 
two ways—they rise as they are 
moved forward. Bodies are sound- 
proofed. An “easy-shift” transmis- | 
sion permits speeds to be changed 
quietly; new design curved disc 
wheels and improved drums for | 
the highly effective, quick-stopping | 
hydraulic brakes also are high- | 
lighted. 

Interiors of the cars appear in. 
new decorative schemes. A color | 
treatment in maroon and sand 
duotone distinguishes the interiors 
of the Ford V-8. In deluxe cars, 
window and door frames are fin- 
ished in dark mahogany, hardware 
in maroon, knobs and escutcheon 
plates in sand, with striped mo- 
hair or broadcloth upholstery also 
in sand. 

In the Ford V-8, door and win- 
dow moldings are in bleached wal- 
nut finish, handles are chrome- 
plated, with knobs and escutcheons 
in sand colored plastic. Upholstery 
is in taupe. 

Instrument panels harmonize 
with the interior styling. Gages 
are groupéd in front of the steer- 
ing wheel. A grille for installation 
of radio speaker, glove compart- 
ment with lock, two ash trays and 
a cigar lighter are provided on the 
panel. 

Standard Equipment 


Other equipment supplied with- 
out extra cost on both the Ford 
V-8 and the deluxe Ford V-8 in- 
cludes: Front and rear bumpers 
and four bumper guards; spare 
wheel, tire and tube; twin electric 
air horns; dual windshield wipers 
with single control; battery con- 
dition indicator; foot control for 
headlight beams, with indicator on 
instrument panel, and dimming 
control for instrument panel lights. 

Ford V-8 cars also have a sun 
visor, two ash trays and arm rests 
in the rear compartment of the 
sedans. A foot rest is supplied in 
the rear compartment of _ the 
Fordor sedan. 

Additional equipment supplied 
on deluxe cars, without extra 
cost, include wheel bands, metal 
spring covers, two swivel-type sun 
visors, two tail lamps, ash trays 
in instrument panels and the rear 
compartment of sedans; arm rests 
at the driver’s left and in the rear 
compartment of sedans, and a robe 
cord in the deluxe Fordor sedans. 





Car Insurance Rate 
May Be Cut in N. C. 
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Highspotting the 1940 Ford Lines .. . 








FORD V-8 DELUXE CONVERTIBLE club coupe for 1940 is an all-weather car with seats for five. A finger-tip gear- 


shift on the steering post clears the front compartment. 


An additional seat in the rear gives room for guests under 


the top. There is plenty of room in the luggage compartment for sports equipment. The top can be raised or low- 
ered automatically. A new torsion bar ride-stabilizer contributes to easier steering. 





FORD V-8 FORDOR SEDAN for 1940 is of modern streamlined design, with plenty of room for six persons to ride 
comfortably, it is said. The new finger-tip gearshift on the steering post clears the front compartment. In 85 horse- 
power models improved spring suspension and a new torsion bar ride-stabilizer help to improve the ride. A 60 horse- 
power V-8 engine also is available. There is a large luggage compartment. 





Th 


FORD V-8 TUDOR SEDAN for 1940 features roominess with streamlined styling. Important new features includ 
finger-tip gearshift on the steering column, controlled ventilation and Sealed Beam headlamps. Either 85 horsepowe! 


or 60 horsepower V-8 engines are available. 


In 85 horsepower cars, spring suspension and a new torsion bar ride: ser 


stabilizer are improved. There is a large luggage compartment. 


Farmer Income 
Takes a Spurt 


During August 


WASHINGTON.—Farmers’ cash 
income from marketings and gov- 
ernment payments in August 
totaled $643,000,000, it was esti- 
mated last week by the bureau of 
agricultural economics. The Au- 
gust income compares with $570,- 
000,000 for July and $628,000,000 
for August, 1938. 

Income from farm marketings 
in August amounted to $601,000,000, 
representing a more than seasonal 
increase from the $534,000,000 esti- 


aft 





dling equipment| RALEIGH, N. C.—D. C. Boney, 
is subjected. | state insurance commissioner, an- | mated for July and was only 2 





THE nounces a “substantial over-all” | percent smaller than the $613,000,- | P1NGER-TIP GEARSHIFT on the steering column is standard equipment 
reduction in automobile casualty | 000 reported for August last year. pt paper ae cars for 1940. Photo shows the bo 

: is indicated by statistics | Government payment _ | Stallation on the new deluxe For -8. The gearshift lever is mounted unde 

INTERNATIONAL insurance 18S 1 y pay S$ totaled $42, the two-spoke steering wheel. Removal of the gearshift from the floor als 


NICKEL COMPANY submitted to the governing board aoe a. aaa compared with permits the driver to slide into his seat easily from the right side of the ca! 
of the North Carolina automobile | $36,000,000 in July and only $15,- | it is said. In the new Ford V-8 cars, a new blocker-type transmission is used 
INC. New York, N.Y. rate administrative office here. 000,000 paid in August last year. | which is said to make gearshifting easier and quieter. 
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CHEVROLET |°" AGAIN! 


THE GENERAL MOTORS LEADER 





BT 


Chevrolet, which leads in sales in General Motors 
and in the industry, will soon present ifs new 1940 
line — brilliant successor to the fine Chevrolets 
which have led all makes of cars in sales for 
eight out of the last nine years, including 1939. 


The leader leads again! .. . . quality leader in Chevrolet’s twenty-eight year history. 
Chevrolet, the General Motors leader—and the whole Having led the industry in car value over this long period 
motor car industry’s leader in quality, in value and in sales —Chevrolet now is putting the finishing touches to the great- 


—will soon give the most powerful expression it has ever est value leader ever to come from its factories. 
given to Chevrolet leadership in the form of a brilliant new 


; Having led the industry in car sales for eight out of the 
series of motor cars for 1940. 


last nine years—Chevrolet now is acting to extend and 
Having led all other makes in its field in car quality year _ increase its sales leadership by offering the most desirable 
after year—Chevrolet now is making ready the biggest _motor car it has ever presented to the public. 


CHEVROLET MOTOR DIVISION, General Motors Sales Corporation, DETROIT, MICHIGAN 


Eve It - Tay It - Buy It ! 


WHEN YOU HAVE THE CHEVROLET FRANCHISE YOU HAVE FRIENDS 
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1939 Retail Car, 


Aug. Total Hits 210,138 Units, 
2,177,952 Sold in 8 Months 


NEW YORK.—Retail sales of 
motor vehicles gained 43 percent 
over the corresponding period of 
last year during the eight months 
ending with August, according to 
the Automobile Manufacturers 


Minnesota Court 
Holds State Chain 
Store Tax Illegal 


MINNEAPOLIS.— Minnesota’s 
1937 chain store and mail order 
house tax was ruled unconstitu- 
tional last week by District Judge 
E. A. Montgomery. 


The decision was handed down 
in a suit by the C. Thomas Stores 
Sales System contesting an arbi- 
trary levy of $5,098 made against 
the system by the state tax com- 
mission for the year 1937. 


The taxing act, embodied in 
chapter 93 of the 1937 special ses- 
sion laws, sought to impose on 
chain stores a levy ranging from 
$10 on the first and second stores 
up to $350 on chains operating 
more than 150 stores. Mail order 
houses were taxed $200 on the first 
establishment, up to $1,200 on 11 or 
more units. 


Judge Montgomery found sev- 
eral grounds on which to hold the 
act unconstitutional, but he left 
the way open for an appeal to the 
supreme court by staying the ef- 
fectiveness of his order for 30 
days. 


Savage Is Appointed 


NEW YORK.—Col. Harlow D. Sav- 
age, vice-president of Baker & Spen- 
cer, engineers, has been named execu- 
tive vice-president of Universal Plas- 
tics Corp. 


Assn. Total sales of 2,177,952 units 
included 1,816,179 passenger cars 
and 361,773 trucks. 

Passenger car deliveries in- 
creased 45 percent over the 1,249,- 
105 individual sales reported a 
year ago, while commercial ve- 
hicles reflected a gain of 31 per- 
cent over the 277,427 sales reported 
for the first eight months of 1938. 

The August retail sales total was 
210,138 units, including 166,070 pas- 
senger cars and 44,068 trucks. Au- 
gust was the tenth successive 
month of the current market ad- 
vance. 


Passenger cars were 34 percent 
above August, 1938, while trucks 
were 30 percent ahead. Compared 
with July, August revealed the 
usual seasonal decline. Where pas- 
senger car sales were 28 percent 
off in the month, however, truck 
sales declined but 14 percent, re- 
flecting greater relative strength 
in the field of business use. 


Allis-Chalmers Names 


A ‘Foreign’ Committee 
WEST ALLIS, Wis.— President 
Max W. Babb, of Allis-Chalmers 
Mfg. Co., has named a “foreign” 
committee to handle the compli- 
cated business problems which 
have arisen since the outbreak of 
war in Europe. 


Chairman of the committee, 
which meets several times a week, 
is W. E. Hawkinson, treasurer. 
Other members are W. O. Taylor, 
head of the export department of 
the tractor division; J. A. Keogh, 
controller; Herman _  Schifflein, 
manager of the mining, crushing 
and cement departments, and Wal- 
ter Geist, vice-president in charge 
of district offices, which include 
those abroad. 





EXHIBIT YOUR PRODUCTS 


at the 
40th ANNIVERSARY 
NATIONAL 








UTO 
SHOW 





GRAND CENTRAL PALACE 
NEW YORK—OCT. 15-22 


Opens Sunday Oct. 15, for 8 days 


Here the motor industry will start its campaign for 1940. 
Buyers, dealers, jobbers, purchasing agents, fleet owners 
sales managers, service men and industrial leaders will 
attend. Visitors to New York for the World's Fair will 
augment the show attendance. 

Under one roof, in a beautiful a will be shown the 

i 


newest in passenger cars, body work 
rts, Diesel engines and safety displays. 
action exhibits. 


sories, 
matized an 


ght trucks, acces- 
ra- 





Some accessory space available: write, wire or telephone 


NATIONAL AUTOMOBILE SHOW 
366 Madison Ave., New York, N. Y. 
Alfred Reeves, Manager 
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Truck Sales Exceed 1938 by 





Romney Named 


ToManage AMA’s 
Office in Detroit 


DETROIT.—George W. Romney 
was named manager of the Detroit 
office of the Automobile Manufac- 
turers Assn., whose headquarters 
are to be moved from New York 
to Detroit, at a meeting of AMA’s 
board of directors here Thursday. 


Romney, who comes from Utah, 
has been representative of the 
aluminum industry at Washington 
for several years. He will take hold 
when the new offices of the asso- 
ciation are opened in the New 
Center building. 


The board meeting Thursday 
was so largely with routine 
matters. report was heard from 
the show management, indicating 
great advance public interest in 
the showing, which will begin in 
New York on Oct. 15. 


Attending the meeting, which 
was presided over by Paul G. Hoff- 
man, president, Studebaker Corp., 
were B. E. Hutchinson (Chrysler), 
William S. Knudsen (General Mo- 
tors), A. E. Barit (Hudson), E. C. 
Fink (Mack), C. W. Nash (Nash- 
Kelvinator) and R. F. Black 
(White). Others present included 
Pyke Johnson, executive vice-pres- 
ident; Fred J. Haynes, treasurer, 
Alfred Reeves and George W. Rom- 
ney, of the Automobile Manufac- 
turers Assn. 


Buick Promotes 
» Engineers to 
Broaden Activity 


FLINT.—Promotions in the 
Buick engineering department are 
announced by Charles A. Chayne, 
chief engineer, to 
meet the broad- 
ened scope of the 
department’s de- 
sign and experi- 
mental activity 
and further to 
organize opera- 
tions for the 





John Dolza 

coming season. 

John Dolza, 
formerly assis- 
tant chief engi- 
neer, becomes 
special project 
engineer assigned 
to advance de- 
velopment prob- 
lems. 


Edward T. Ragsdale, for the past 
several years Buick’s body engi- 
neer, is promoted to assistant chief 
engineer, retaining, however, direct 
supervision over all body and sheet 
metal engineering activities. 


Verner P. Mathews, an engineer 
in the chassis division for the past 
12 years, becomes chassis engineer 
in charge of all chassis engineer- 
ing activities. 


James H. Booth, who since 1935 
has specialized in steering, suspen- 
sions and other phases having to 
do with ride and handling, be- 
comes chassis division engineer in 
charge of that phase of car design 
and construction. 


Edward F. Reynolds, 
assistant body engineer, 
body division engineer. 





E. T. Rageiale 


formerly 
becomes 


Brown Named Secretary 


Of Pittsburgh Plate Glass 


PITTSBURGH.—Howard B. 
Brown, of Philadelphia, has been 
named secretary of the Pittsburgh 
Plate Glass Co., succeeding the 
late Carl S. Lamb, according to 
President H. S. Wherrett. 


Brown has been active in Phila- 
delphia business and legal circles 
for many years. He has been asso- 
ciated with the Pitcairn Co. since 
1929. He is a director of the Pit- 
cairn Co., C. H. Wheeler Mfg. Co., 
West Chelten Corp. and the Poc- 
ono Manor Assn. 





Giving '40 Olds the O. O... . 





“QLDSMOBILE FOR 1940 is outstanding,’’ said W. S. Knudsen, president, 
General Motors Corp., when he previewed the new cars in Lansing last wed 
Left to right are: D. E. Ralston, Oldsmobile’s general sales manager; R, ; 
Grant, vice-president of General Motors Corp.; C. L. McCuen, Oldsmobi; 


general manager, and Knudsen. 





AT THE PREVIEW of the 1940 Oldsmobile models at Hotel Statler, Buf 
are, left to right, F. J. Walters, assistant sales promotion manager of Olé 


mobile; C. L. McCuen, general manager 
general sales manager and D. A. 


of Oldsmobile; G. R. Browder, assistu 


McIntyre, zone manager, Buffalo. Appr 


mately 450 dealers and salesmen attended the meeting which was conducted} 
McIntyre. Motion pictures, showing new features of the 1940 models, wr 


shown. 


Detroit Pushes 


Preparations 


For Its 39th Auto Shor 


DETROIT.—Workmen are al- 
ready busily engaged in Conven- 
tion Hall here in preparation for 
the formal opening of the 39th an- 
nual Detroit automobile show Oct. 
21. The show this year continues 
through Oct. 28, with doors closed 
Sunday, Oct. 22. 

National Decorators, Inc., in- 
dustrial decorators, have charge of 
the decorative scheme, and already 


K. C. Car Sales 
Keep Pace With 


Business Upturn 


KANSAS CIT Y.—Motor car 
sales in Kansas City and vicinity 
are keeping pace with upward 
trend of business. With higher 
prices for hogs, cattle and grain, 
the farmer interest will be felt in 
a greater degree this fall than in 
many years. 

According to John Cunnungham, 
sales manager of the Hudson 
Brace Motor Co. and president of 
the Kansas City Dealer Assn., 
“this looks like a bumper year for 
| the automobile industry here. 
| Since the introduction of our new 
line, dealer buying is the greatest 
| we have had in the last 10 years. 
The only cloud on the horizon 
seems to be the used car, which 
‘has hit a slump through August 
and September. We are hoping it 
will be corrected in the coming 
| months.” 
| The first eight months of this 
year show a 24 percent sales gain 
over the same period of last year, 
the combined sales of passenger 
cars and trucks being 12,117. Chev- 
rolet still leads the field with 194 
cars and 31 trucks, for the month 
and 5,507 for the eight months. 

ymou olows with 1,68 
Ford with 1,453. — 








a large staff is busy decorat: 
the interior of the hall — larg 
motor car’ exhibition area : 
America on one floor. 

The overall display will : 
broken into four sections accor 
ing to the floor plan of the k 
each room and annex with its: 
dividual color: blue, gold, rose @ 
green, in an analogous harmony 
four shades. 

In addition to the 1940 cars ¢ 
played, there will be a compl 
commercial car and truck ex 
sition, a parts and equipment ' 
hibit, and an all-inclusive safé 
display with a demonstration 
the new Sealed Beam headlight 
system as the feature. 

Members of this year’s Detr 
show committee consists of Hert 
Whiting, chairman; David A. & 
fith, S. T. Hanson, James Mat 
R. M. McCormick and J. 
O'Malley. 

H. H. Shuart, who has 
identified with the Detroit # 
for 26 years, again is manage. 


Sale Is Appointed 
Ford of Canada’ 
Sales Manage 


MONTREAL.—R. M. Sale, ass 
tant domestic sales manager of! 
Ford Motor Co. of Canada, 
for the past 10 years, has been® 
pointed sales manager. 

Sale was born in Windsor, Or 
in 1897, and became identified ¥ 
the Ford Motor Co. of Canada 
October, 1915. 








Catalog Is Ready 

ELIZABETH, N. J.—The 1939 % 
log and data book of Elastic Sto? : 
Corp. here is now ready for ais 
ion 
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New Ride Stabilizer Off ered; Presenting Mercury f 


Vision, 


DEARBORN. —_-The Mercury. 8 
enters its second year today with 
the presentation of the 1940 cars. 
1940 Mercury has flaring 
i molded 
lined 

rear deck. Interior styling treat- 

ment is in plue and silver tone. 

There are many engineering im- 

including @ finger-tip 

the steering column, 

m headlamps and 

bar ride-stabilizer 

helps to control side sway 

s the car to take cor- 

ners OF negotiate rough roads on 
an even keel. 

A new convertible sedan appears 
among the five body types. Other 
types are the town sedan (four | 
doors), sedan (two doors), sedan- | 
coupe and club convertible. The 
first four are six-passenger cars. 
The club convertible seats five. Its 
top raises and lowers automatically. 
There is @ choice of eight body 
colors. 

The instrument panel, in blue 
and silver tone, provides the key 
for the car’s interior styling. A 
new straightline speedometer, 
gages and headlight beam indica- 


N. C. High Court | 
Upholds State’s 
Fair Trade Act 


SPARTANBURG, s. Cc. — The 
North Carolina Supreme Court 
Wednesday upheld constitution- 
fair trade act 
of 1937. The opinion of the high 
court, reversing not only the lower 
court but traditional interpreta- 
tion of the constitution, held that 
a maker or distributor may estab- 
lish a minimum retail price for his 
commodity by writing it into con- 
tract with a single retailer of the 
state. 


The 25-page majority opinion, 
admitting a “fundamental change 
in attitude of the judiciary,” was 
= by Associate Justice Sea- 
well. 


The latter declared that the 
fundamental change in attitude 
was not arbitrary but that the 
courts “are compelled to recognize 
a degree of perpendicular think- 
ing as contrasted to the parellel- 
ism of precedent, which, ordin- 
arily, rides decorously with the 
stream and, dispensing with un- 
necessary judicial travail, nicely 
carried the burden of the decision. 
In such a broad field the effect of 
judicial policy inevitably developed, 
cannot be ignored.” 


300 Dealers Attend 


erate, N. ¥.— More than 300 
tudebaker dealers and salesmen from 
the Buffalo territory attended the first 
showing of 19 models in Hotel 
Statler. In c opening 
were C. Fred Watson, k sales 
manager; Harvey Stower, regional 
supervisor and Harry B. O'Neill, re- 
gional manager. 


FINGER-TIP GEAR 

SHIFT on 
aseuey © ae is standar 
. e 

line ie s the pace for 
ront of the steering wheel. 


the steering column 


gages and_ headlight b 
i ere is a ce 
nstalled and an electric clock on the glove comp 


Ventilation Improved 


tor are grouped in front of the 
two-spoke steering wheel. A choice 
of upholsteries is available—either 
blue-gray bark weave broadcloth or 
two-tone Bedford cord in closed 
cars, saddle-brown or red antique 
finished genuine leather in con- 
vertibles. Roominess is a feature 
of all of the body types, it is said. 
A new controlled all-weather 
ventilation system permits draft- 
less circulation of air, it is claimed. 
The “tilting wing” front section of 
window glass may be swung out- 
ward. The rear half, together with 
its metal support bar, can be 
lowered, permitting better vision 
and unobstructed arm signals. 


Clearer Vision Attained 


Use of polished plate safety glass 
is said to give clear vision of the 
road without eye-tiring distortion. 
New Sealed Beam headlamps af- 
ford 50 percent improvement in 
night driving vision. Hydraulic 
brakes are improved. The driver’s 
comfort is also enhanced by the 
front seat construction which per- 
mits adjustment to the correct po- 
sition for restful riding. 


The new Mercury 
from road bumps. Seat cushions 
have soft edges with deep soft in- 
ner springs. Improved hydraulic 
shock absorbers, with new self- 
sealing construction, cushion 
spring action. New front springs 
are longer, with vertically-mounted 
shackles. Front and rear springs 
are equipped with metal covers. 


Noise is minimized by numerous 
rubber - cushioned mountings and 
the use of body insulation. The 
V-8 engine develops 95 horsepower. 

A large luggage compartment, 
reached by 4 wide door in the rear 
deck, provides ample room for 
family luggage. The compartment 
is lighted automatically when the 
door is lifted. The spare tire is 
carried vertically against the front 
wall. 

Equipment Included 

Mercury prices for 1940 include 

i ipment, which is 
dded cost: Spare 

; bumpers with 


supplie 

wheel, tire and 
four bumper guards, bright metal 
wheel bands; speedometer, with 
trip mileage indicator; snap-out 
type electric cigar lighter ; electric 
clock; lock for glove compartment; 
twin air electric horns; two sun 
visors; dual windshield wipers, 
Sealed Beam headlamps, foot head- 
light beam control with indicator 
on instrument panel; dimming 
control on instrument panel lights, 
ash trays on instrument panel and 
in rear compartments; two 
and stop lights; grille 
speaker; bright metal windshield 
frame and rustless steel window 
frames in sedan-coupe and con- 


| vertible body types. 


A large battery of 120 ampere- 


hour capacity and a generator, ' 


with increased output, is provided 
to supply added reserve and power 
for the new headlamps. A battery 
condition indicator is on the in- 
strument panel. 
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There is a large rear deck 


with new design. 


SEDAN has wide roomy 
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the rear deck. 


sight for open-air driving. 


automatic top which ca 


¢ six to ride comfortably. 
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"40 Lincoln-Zephyr 
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Features Style, Power, Room 








Wider Vision, New Gear shift, Lincoln-Zephyr's Offerings for “40... . 
Ventilation System Noted 


DETROIT.—Newly-designed, the 
Lincoln-Zephyr V-12 for 1940 was 
presented today, embodying many 
advanced features. 


‘ Fundamental characteristic of 
its construction—the unit-body- 
and-frame—is retained. But the 


structure has been completely re- | 


designed and improved to provide 
added comfort, safety and driving 
pleasure. 


The new car is larger and more 
powerful. The bodies are entirely 
new, substantially longer and 
wider. Interiors are more roomy, 
and seats are wider than formerly. 
A new finger-tip gearshift on the 
steering post below the wheel pro- 
vides substantially more passenger 
room in the front compartment. 


Driving vision in the 1940 models 
has 22 percent more glass area. 
The windshield, unbroken by a 
middle support, is deeper and has 
105 square inches additional glass 
area. Windows are _ substantially 
wider and deeper. The large rear 
window is of one-piece tempered 
glass curved to the body lines. 


Engine power has been increased | 


but economy is retained, it is 
claimed. Many improvements, de- 


ience and comfort, include a new 
controlled ventilation system and 
Sealed Beam headlamps. The lat- 
ter afford 50 percent better vision 


fatigue. 
The frontal appearance is 





Syracuse to Hold 
Its 32nd Annual 
Show Nov. 6-11 


SYRACUSE, N. Y.—The 32nd 
annual show of the Syracuse Auto- 
mobile Dealers Assn. will be held 
in the New York State Armory 
here Nov. 6-11, according to Frank 
G. Revoir, president of the organ- 
ization, who added that plans for 
the event will be completed at a 
meeting of the association Oct. 6. 
Sentiment among dealers concern- 
ing the show, and outlook for the 
1940 car season, is strongly opti- 
mistic, chiefly due to the fact that 
volume of general business activ- 
ity in the Syracuse area is at the 
highest level in two years. 

Practically all of the principal 
manufacturing industries, and 
many of the smaller ones, have 
sharply increased production dur- 
ing the past several weeks, with 
consequent expansion 
employment and payrolls. 
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New York Has Much to Offer 


AUTO 
SHOW 


Opens on Oct. 15th 


World’s Fair—closes October 31st 
Smart Shops—newest of everything 
Theatres—many “hit” shows 
Concerts—world-famous artists 


Cafe Lounge and Snack Bar at the | 


Savoy - Plaza offers sparkling 
entertainment 
Every hour you spend at the 
Savoy-Plaza, overlooking 
Central Park, will prove the 
wisdom of selecting this dis- 
tinguished New York hotel. 


Henry A. Rost, Managing Director 
George Suter, Resident Manager 


SAVOY-PLAZA 


Fifth Avenue @ 58th to 59th Streets 
(cp RR I UEC DS TES, 


in factory | 


markedly changed by a _ lower 
hood, which extends further for- 
ward, and a new grille and orna- 
ment. The low grille design was 


pioneered two years ago. by 
Lincoln-Zephyr. 

Interiors are completely _ re- 
styled. A new instrument panel 


has dials and gages grouped in 
front of the driver. A glove com- 
partment is at the right. Seats are 
chair-height, deeply cushioned 
with soft edges. The cushions are 
built up with individually wrapped 
springs. The floor is low and pas- 
sengers step directly into the car. 
Running boards have been elimi- 
nated. Floors extend all the way 
to the doors. 


Two new body types are added 
this year, a club coupe and a Con- 
tinental cabriolet, in addition to 
the sedan with four doors, town 
limousine, coupe and 6-passenger 
convertible coupe. Tops, which 
operate automatically, are sup- 
plied in the convertible coupe and 
Continental cabriolet. Broadcloth 
or cord upholstery is offered in the 
closed cars, leather in a choice of 
five colors or a combination of 


|leather and whipcord in the con- 


| treatment. In these the seat cush- 
t | ions and backs are in dark shades, 
in night driving and reduce eye | 


signed to give increased conven- | V@rtibles. 


Custom interiors also are avail- | 
able, with two-tone’ upholstery 





the headlining, side-walls and | 
doors in harmonizing lighter 
shades. 


The new Continental cabriolet is 





| different in styling from other cars 


;in the 








| 
| 


| 
| 


' 


Its hood 
inches longer, three inches lower 
than in the other Lincoln-Zephyr 
body types for 1940. Front and 
rear seats each accommodate three 


people. 


The new club coupe is a close- 
coupled type. Behind the divided 
front seat is another seat the full 
width of the car. In the coupe two 
opera seats may be factory in- 
stalled, at extra cost, in place of 
the luggage space and shelf back 
of the seat. 


‘Labor 


line. is seven | 


(Continued from Page 2) 


board settle jurisdictional disputes 
in GM plants between the CIO- 
UAW and CIO-AFL. GM’s request 
was the first made under the 
amended NLRB ruling, which al- 
lows employers to ask for elections 
to determine questions of workers’ 
representation. 

In dismissing GM’s petition, the 
labor board said the action was 
prompted by the filing of petitions 
by AFL unions for employe elec- 
tions in 15 GM plants. The board 
will begin hearings on the AFL 
petitions soon. 

The AFL petitions involves 11 
plants, in which both the AFL and 
CIO claim a majority of employes, 
and four other plants where dis- 
putes exist among four AFL 
unions. The hearing will not be 
concerned with 42 GM _ plants 
where the CIO claims sole-bargain- 
ing rights, in effect, because bar- 
gaining committees of rival union 


are non-existent. 


The 11 plants involved in the 
UAW factional dispute include 
Buick, Chevrolet and Fisher No. 1, 
in Flint; Cadillac, in Detroit; Del- 
co-Remy and Guide Lamp, in An- 
derson, Ind.; Pontiac, in Pontiac; 
Chevrolet and Fisher Body, in 
Tarrytown, N. Y.; Chevrolet Gray 
Iron Foundry, Saginaw, and Delco 
Radio, Kokomo, Ind. 

The other four plants involved 
are Saginaw Malleable Iron and 
Chevrolet, in Saginaw; General 
Motors Truck, Pontiac, and Fisher 
Body No. 23, Detroit. 





Tool Manual Revised 


NEW YORK.—A revised edition of 
the booklet, ‘‘Haynes Stellite J-Metal 
Cutting Tools,’’ has been published 
by Haynes Stellite Co., a division of 
Union Carbide and Carbon Corp. The 
new edition has been brought up-to- 
date on many phases of cutting tool 
practice. 





LINCOLN-ZEPHYR FOR 1940 presents many 
new Lincoln-Zephyrs are larger and more powerful. 
roomier interiors, which are completely restyled. 
steering column, a new controlled ventilation system, 


Engine power has been increased. 
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1910 LINCOLN-ZEPHYR CLUB COUPE is a new body type this year. 


vanced features. 
a The bodies are entirely new, substantially longer and wider, with 








Important improvements include 
Sealed Seam headlights and a 22 


It accommodates six passengers. 


The sedan (with four doors) is illustrated. Th 


a new finger-tip gearshift on th 
percent increase in glass ares, 


Behind 


the divided front seat is another seat, the full width of the car, on which three passengers ride comfortably. Sports 


equipment or luggage can be stored in the large rear deck compartment. 
$$ 


Freight Hauling 
By Trucks Hits 
19-Month Peak 


WASHINGTON.—M otor truck 
movement of freight during Au- 
gust reached a higher volume than 
in any month since January, 1937, 
the American Trucking Assns. an- 
nounced last week. 

Its monthly survey, based upon 
comparable reports received from 
191 motor carriers in 36 states, 
shows that truck loadings in Au- 
gust were 17.8 percent over July 
this year and 24.7 percent above 
the total for August last year. The 
191 reporting operators trans- 
ported 1,007,851 tons of revenue 
freight in August, against 855,545 
tons in July and 807,963 in August, 
1938. 

Figures for August represent an 
increase of 26 percent over the 
1936 monthly average, compared 
with an index figure of 113.56 for 
last July and 107.73 for August last 
year. 

General merchandise, accounting 
for about 73 percent of the total 
tonnage reported for August, 
showed an increase of 13.6 percent 
over the previous month and a 25 
percent gain over August, 1938. 
The majority of merchandise haul- 
ers attributed the improvement to 
a general business upswing. Rail- 
road rate reductions and labor 
difficulties caused decrease of ton- 
nage hauled in a few instances. 

Because of factory shutdowns in 
preparation for production of new 
models, transportation of automo- 
biles over the highways declined 
37.5 percent under July but was 
33.3 percent ahead of August, 1938. 





St. Louis Dealers End 


1939 Outdoor Activities 

ST. LOUIS.—Sixty prizes were 
distributed by the Greater St. 
Louis Automotive Dealers’ Assn. to 
members who attended its golf 
tournament last week at the Nor- 
wood Country Club, the last of 
the outdoor entertainment fea- 
tures of the season. 


NEW FINGER-TIP gearshift on the steering column is a feature of Lincolt- 
Zephyr cars for 1910. The speedometer and instrument group are grouped i! 
front of the driver with grille for radio installation, ash tray, and glove com 
partment with lock at the right. Seats are chair-height, the driver’s seat bein 
adjustable. The undivided windshield has 105 inches more glass area, allow 


greatly improved visibility. 





‘Dame Fashion’ to Be Theme 
For Chicago’s 40th Shou 


Special to Automotive News 

CHICAGO.—M. J. Lanahan, 
chairman of the executive show 
committee, announces that “Dame 
Fashion” will be the title of the 
central arena spectacle at the 40th 
annual Chicago automobile show, 
set for Nov. 4-12 in the Inter- 
national Amphitheater. 

Lanahan also revealed that Ed- 
ward Beck, known for his produc- 
tions in New York, Chicago and 
Hollywood, has been retained as 


creator and _ stage director of 
“Dame Fashion.” The theme, he 
added, will be along new and 


original lines. 


Performances will be given each 
afternoon and evening during the 
nine-day run of the show. The pre- 
sentations will be staged by women 
dancers, singers and actresses to 
musical accompaniment. 


Cast for “Dame Fashion,” whose 


purpose will be to glorify all of 
the 1940 motor cars, has been se- 


lected and rehearsals will get w 
der way soon. 

An innovation sharing the cer 
tral arena will be demonstration 
of television in a section at © 
east end. Lanahan stated that ! 
adopting this new advance ? 
science for public review, the Ct 
cago Automobile Trade Assn. wi 
aid in the furtherance of wh! 
promises to be a rapidly growill 
development. 

Sponsors of the show hat 
planned the forthcoming editi’ 
with an eye to enhancing 
cago’s reputation, established 4d" 
ing the past five years, for t 
staging of dramatic, complet 
shows. They point out that thé 
are taking full advantage of tH 
facilities of the International A™ 
phitheater with its 255,000 squat 
feet of space, its modern construc 
tion, ventilation and illuminati 
its 10,000 seats about the arel# 
and its free parking under P” 
tection for 8,000 motor cars. 
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177,894 Vehicles 
Indicated Total 








Passenger Car Registrations | AN’s Production Estimate 
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able to push op- 
erations further 
toward nor- 
malcy. 
Including the | 
last week’s out- | 
put, total as- 
semblies for) 
September is in- | 
dicated at 177,- 
894 units, it was 
reported. This 


DETROIT. -—Sales of new pas-, percent for September as com- 
senger cars throughout the United | pared to September a year ago. 
States are continuing their upward | The estimate is based on returns 
climb, latest R. L. Polk & Co. re- from 102 principal cities, covering 
ports of registrations pointing to registrations in the first half of 
a probable national increase of 57 the month. 

; .| All sections of the country par- 
ticipate in the gain, with the East 
| North Central states (Illinois, In- 
idiana, Ohio, Michigan and Wis- 
;consin) leading the list with a 

61.12 percent jump over September, 
1938. 

The West North Central states 
| (Iowa, Kansas, Minnesota, Mis- 
‘souri, Nebraska and the Dakotas) 
report the smallest increase, but 
their registration volume for this 
month is expected to be about 18 
percent better than a year ago. 


Aug. Production Reaches 
103,343 Cars and Trucks 


WASHINGTON. — Production of | 1,552,897 during the same period of 
motor vehicles in the United States | last year. 
and Canada fell below the 200,000- Of the 61,384 passenger automo- 
unit mark in August for the first} piles produced in the U. S. in Au- | 

compares with| time this year, the drop to 103,343 | gust, 56,233 were for the domestic 

only 89,623 cars and trucks pro- | caused by the waning season, U. S.| market and 5,151 for export. Of 
duced in the corresponding month | census bureau statistics revealed | 38,484 commercial cars, trucks and 
of last year. last week. The total was less than | road tractors, 29,393 were for the ; 
Chrysler divisions continued to | half of the July figure, 218,478. domestic market and 9,091 for | 
boost last week, the total being This brings total factory sales shipment abroad. ] 
estimated at 19,600 which contrasts | for the first eight months of this| Canadian factory sales fell from 
with 17,050 cars and trucks in the | year up to 2,377,489, compared with |9,135 in July to 3,475 in August, 
| previous week and only 6,812 ve- | —__—_—__——__________ | bringing the eight months’ total to 
hicles in the same period of 1938. 106,365, against 117,617 for the 
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Replacement Tire 


Sales Top July: 


Exports on Rise 


NEW YORK. ~ Shipments of 
automotive casings during August 
are estimated at 4,919,140 units, 
which is 2.7 percent below the 5,- 
055,637 unit shipments for July but 
23.3 percent over shipments for 
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August, 1938, according to the|_ Other sections are heading for | ay) givisions were working five eaee comparable period of last year. / 
Rubber Manufacturers Assn., Inc. a f Ps fag soe § | days, despite the National Labor Plant Activity Sales of commercial cars and 
Replacement demands continued on 90 ‘senna: * Middle Atlantic Relations Board's polling of work-| Bantam ...................- closed | trucks in Canada in August were 
at a high level during August, 28. 4 percent; South Atlantic 57.56. ers on union representation. RRR rise; 5,500, five days|far ahead of automobiles, 2,407 
with 4,198,410 units shipped, which | 5.<¢ South Central, 40.74. West, With Chevrolet turning out sev- | Cad.-LaSalle....rise; 750, five days | 28ainst 1,068, compared with the 
is an increase of almost one per-|gouth Central, 24.29: Mountain, | @T@! thousand trucks, the General | Chevrolet....trucks only; five days| reverse situation in July, when 
cent over July replacements and| 459; and Pacific, 20.55 ’| Motors group total for last week | Chrysler.......rise; 2,000, five days|™ore automobiles were sold, 51,- 
15.2 percent over replacement ship-|  ” ae | climbed to 18,650 units from 15,770 | De Soto .......rise; 1,500, five days | 112 against 4,023 commercial ve- | 
ments for August, 1938; and repre- Retail C Sales Val ‘cars and trucks assembled in the | Dodge......... rise; 5,350, five days | hicles. ; 
sents the highest August replace-|etall Uar Sales Value previous week. In the same period | Ford........... rise; 6,000, five days} The census bureau report shows i 
ment shipments since 1929. Drops 28% From July | of 1938 the total was 7,877 units. Graham .......... inansenes closed | that at the end of eight months 
Shipments of casings for origi-| WASHINGTON —The dollar'| Ford divisions, including Mer- | Hudson .-Tise; 2,900, five days | factory sales in the United States, 
nal equipment purposes are esti-|value of retail sales of new pas- | cury and Lincoln-Zephyr, last week | Hupp .................++--. closed | including foreign assemblies, were 
mated at 610,771 units, a decrease |senger automobiles in August was | bumped up 1940-model operations | Lincoln......... rise; 250, five days/| within hailing distance of the total 
of 245 percent under July, but|28 percent higher than in the | sufficiently to account for 7,250| Nash....... steady; 2,000, five days | for all of 1938, which was 2,489,085. 
129.3 percent over August, 1938. same month of last year but 44/ units. In the previous week the | Olds........... rise; 3,500, five days 2 ee 
Export shipments are estimated | percent lower than in August, 1937, | Ford divisions turned out 4,100 ve- Packard....steady; 2,600, five days N Ti O d 
to have been 109,959 units for Au-|according to the U. S. bureau of | hicles and in the like period of last | Plymouth....rise; 10,750, five days ew Timer Offere 
gust, which compares with 86,707| foreign and domestic commerce. | year there were only 73 units as- | Pontiac..... steady; 3,700, five days tennant ans of a new 
units for July, and 78,309 units dur- | August sales declined 28 percent | sembled, representing Lincoln -| Studebaker.steady; 2,520, five days aanmauiee t aa Ge Welisahe cone. 
“ ing August, 1938. from July, it is pointed out. | Zephyr’s early operations. Ws o.065.580:4 rise; 1,200, five days here. 
Linco! 
ec i I for Aug., 1939-1938 
ve com: 
i New Passenger Car Registrations, 47 States for Aug., 1939-19 
Figures supplied by R. L. Polk & Co., New Jersey Motor List Co., and for New York metropolitan area by Sherlock & Arnold 

































































































































































































































































































CHRYSLER GENERAL MOTORS NON-AFFILIATED 
e F = = & < 
~ x 
STATES s |e 3 | 22 g/]elel2] ¢ Es e 13] a¢ e3 STATES 
3 sie Slime lua l/s |S] é an siaeal« = >e ; 
to > = s eo 
si siz 5 BSizizi3: 4 3 - | =5 3] sa/2]3] 8 | se : 25 
2 — = : 
et uw Total 34 States 139, 7982) 15333) 29521, 6330, 498) 20741, 854, 4798| 4573| 42794 | 24272; 955] 3515| 28742; 229, 1942) 60) 2182) 2714) 5114) 703) 279] 114280/°39 Total 34 States 
; for August 38 in0 15331 3083 8679) 15914 5700) 384| 22632 547| 3276| 3411) 35920| 16987| 722 17709| 188] 1772 $3 1505| 1920) 1979] 732 97| 77819|'38 for August 
_ Alabama "39 21 41 66, 290) 618, 986) 8 788; Ii 73; 49) 1015) 410 7; 42) 459 2 41 36) 33 30 li 2245 |’39 Alabama 
pn ; "38 12 17| = 126} 235| 69 7| 484 3| 37] 27] 627) 350) 11 | 361 | 27 19, 25 12 4 1| 1311 ("38 
owa 39 | 3) 52 506) 815) 144) 4) 1027 15) 136 131; 1457| 1107; 26) 136) 1269 4 77 1 54 39| 164 8 20) + 3908)"39 Towa 
S = K "38 i 3 1i3| 320 509| 161 1] 1191 11, 96) 115) 1575| 972) i6| | 988 4{ 80 i| 39 38 79 26 | 3340| "38 
a entucky 739 31) 48) 991 62|—«43|—~SCSa|SSC|SC 14, 97; S4| 861| 469, 14, 50| 533 20 29, «44 70 3 6| 2009)39 Kentucky 
nce af — | oy) BHR] 8] Ea] | Sail o_o et am “5 = so a|__30 | tel 33] at] 7] 8] ina l'ss 
| Massachusetts 39, +128), ~«1 384, 771| 1461) 309) 21, 943, 55, 480, : 7 1 16) 92 3} 147| 225) 212 27 29| ‘5373/39 Massachusetts 
wil 7 '38| 88) 104 at 553| 360 385} 22] 847| 53] 301 06 1834| 664) 35 | 699 9| 88 a| 124] 162) 81 24 4| 3991 |'38 
, Mississippi 39, +18| +12; + +73| +188) 291) 81, 2| 536 6). 78) 52| 765) 416) 9) 46) 471 8 13 6, 57 2 7|  1620)°39 Mississippi 
a Nebraska '38 15 8| 31 125| 179} 44) __-3)_-420 1|__2i 7 a = 7 - = | 10 | 9 5| i é| i 1082/38 " | 
Nebras 739 36,31 931 3261 105 59 6) 73) ~—~«a2| 5| 303) 15) 5 5| +19) 30, 28) 939 6 1} 1944)’39 Nebraska 
have '’eal a ——#$—— 40 15} 68, 215) 338 63 1} __590 3 59) 56) ee at 3 is 523| 2| 31/ 27| 3 ial 16 | 1773(°38 
ave |=Nevada 139 7 10| 20) 3] 5| 12} 55| , 79 1| 10 15 19 1 339 |’39 Nevada 
cn, 3, ate | 3 7 17|__13|_104 a | | 78 il ag | Solas _ 
ch: “€w Hampshire 39 6 16! 32| 91). 145 36| 3} = 150) 9| 45 34, 277 | ws 8| “ 145 | 10 | 20 4 74 3 1| 653 |’39 New Hampshire 
d dur "38 7 12) 33 54| 106 42 3} 141 7) 31 25) 249 | 20 9 9 15 18 7 7 9 1 511/38 { 
or lee a. 
4( 7 528| f ee) : ; 
ymplet! New York 739 = 7 5 57 7 6877 | 2314) 152 7 : , 
398) 576) 1366) 2566) 3106) 1155) ~148, 2886, 257, 1017, 1114 | 152) 51%] 2983; 29, 272 0, 274) 565, 583| 104 36| 16839|°39 New York 
a Poanavi "38 363 262\ 774, 1528) 2926) 1554| 117| 2718) 146| 832; _745|_6112| 1819) 146 | 1965 16} 271 11| 2581 504| 270] 114 10| 12457|'38 
0 nsylvania °39| 5951 461| 877) 2416) 4349) 985) 71| 2822| 121| 795) 682| 5476| 2364) 110) 338) 2812 40| 271 | 303) 369) 721 91; 29) 14461\"39 Pennsylvania 
al Am fexag ———_38|_3511 339| 643, 1499| 2838) 975| 42) 2403) oe ee re “pl ae 21/262) 3!_—-289}_—«370| 337] 115 | aI i0610/'38 y ' 
uatt 39; «:191| :155| 775) «1244)«2365) =—391) = 37] +2342 61, 393) 263) 34190) 2476) 73) 2: 3) 138 $2) 163) 34 19; 19) + ~+9393)"39 Texas 
- —————_ 136| 93} 299 731| 1259| 400|__24|_ 1954|__—-39|_—-232|_—181/_ 2830| 1883/55) | fase | 113|_ al 7| +127} #146, ~ «21 3| 6515 |'38 aye 
natin _ Tomine 33, saa aan aaa ay TC) s« Ca Wyoming | 
arelé = Total 47 States 39 1495 539) 34839) 47986) 10511) 853) 3969: | 8330) 7814) 68710 | 36215) 1466) 5250) 42931 : | 
: 8 , 39| 4986) 4939) 12629) 24832) 47386) 10511) 853) 39693) 1509) 8330) i814) 6871 D215 6 338) 2961 75| 3304) 4468! 7663) 1017 437| 179290|°39 Total 47 States 
or pre id August '38| 2950| 2572/ 6647| 14426| 26595| 10018| 614) 34965| _963|_5752) 5655! 57967 26507| 1158| 27665| 256|_2802| _109|_ 2499| 3400| 3123/ 1102; 136| 125654|'38 for August - 
otal te *39 | 48513) 38600/139144 254285 480542|134642| 8714|423684| 14598| 93128|101995, 776761 |336040| 13532) 13952|393524| 3179| 33333|  816| 36318| 32023| 50988) 7983) 223311817700 |’ Total 
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Chrysler Corp. Sh 


Graphic Display Attracts 
100,000 Persons to Exhibit 


DETROIT.—On the premise that 
the public wants to know the 
“why and how” of automobile 
service, the Chrysler Corp. demon 
strated modern service methods at 
the annual Michigan State Fai 
recently. 

Of the 400,000 people who paid 


Used Car Dealers 
Are Upheld in 


Columbus Case 


COLUMBUS, O.—Used car deal- 
ers have been sustained, in effect, 
in their contention that a new law 
makes it legal to charge purchas- 
ers for supplying certificates of 
title in an action in municipal 
court here. 

In municipal court, on recom- 
mendation of Roland G. Allen, po- 
lice prosecutor, the charge of vio- 
lating the law in making the 
charge against a customer, filed 
against Nate Bender, a used car 
dealer, was continued subject to 
call of the court. The action came 
at a rehearing of the case, granted 
by Judge Fred J. Miller, after 
Bender had originally been fined 
$10 and costs. 

Wording of the old law specifi- 
cally stated the dealers had to de- 
fray the cost of the certificate, but 
legislation passed this year does 
not carry this clause and makes it 
perfectly legal to make the charge 
against the customer, the Colum- 
bus Automotive Trade Assn. points 
out. 

The action in municipal court 
virtually sustains the association’s 
contention, as the continuance was 
for an indefinite period, indicating 
the case would not be called up 


again. 


AC Plant Sets 
Safety Record 


FLINT.—An outstanding safety 
achievement was made during 1938 
by the AC Spark Plug division of 
General Motors, according to the 
National Safety Council. The coun- 
cil report shows that, based on the 
AC record, one man would work 
500 years at 40 hours a week be- 
fore he would be subjected to an 
injury. 

Technically, the AC record in 
the last year was only 1.36 person 
suffering a lost-time accident per 
one million hours work. This is 
the lowest accident rate among the 
large units in the automotive parts 
and accessory section of the Na- 
tional Safety Council. 


Bottom Will Manage 
Ford Louisville Branch 


LOUISVILLE.—New manager of 
the Louisville branch of the Ford 
Motor Co., Earl D. Bottom, will 
succeed Frank S. Reinhardt, who 
resigned Sept. 5. Bottom came here 
from Washington, D. C. 

Bottom started in the Ford or- 
ganization at the Norfolk branch. 
He next was assistant manager, 
then manager, of the branch at 
Atlanta, and was transferred to 
Washington in 1938. 





their admissions to the fair 
grounds, Chrysler Corp. executives 
estimate over 100,000 saw the serv 
ice display in the Chrysler pavilion. 
New 1940 models were shown as 
well as action displays of com- 
ponent parts of the cars. 


In the service exhibit, 1937 
Dodge, De Soto, Chrysler and 
Plymouth cars were used. to 


demonstrate the use of modern 
tools and equipment. Cleanliness 
as a requisite of good service was 
enhanced by the snow-white floor 
on which the cars stood. Glistening 
white equipment, with white uni- 
formed lecturers, attracted favor- 
able attention. 


told of the necessity for proper 
lubrication. The seven different 
lubricants used were shown and 
one of the lecturer’s assistants 
pointed out the various lubricating 
guns which are used in a modern 
service station. As the demonstrator 
touched a grease fitting, a small 
colored light appeared on an out- 
line of the same chassis above the 
one on the hoist. Each of 33 lub- 
rication fittings on the chassis was 
thus shown on the chart by a dif- 
ferent colored light for each kind 
of lubricant. 


The lecturer explained why it 
was necessary to change oil filters 
at stated intervals. In order to 
dramatize this need he used an 
old filter and a new one and 
placed them on a weighing scale. 
The used filter was a pound 
heavier than the new one. 


In succession, the need for mo- 
tor tune-up service, lighting serv- 
ice, steering service and proper 
brake service was demonstrated. 
The most modern equipment for 
accurate checking and repair was 
employed in each service opera- 
tion. Each of the four 1937 cars 
played an important part during 
the 20-minute lecture. A distributor 
was tested, headlights were aimed, 
a wheel balanced and a brake ad- 
justed. 


War Expected to Raise 
Fuel Prices in Canada 


MONTREAL —The fact that 
Canadian refineries, dependent on 
foreign crude oil, have to absorb 
exchange differentials plus the 
sharp rise in ocean freight rates 
as a result of the war, is expected 
to result shortly in increased re- 
tail prices of gasoline in areas 
served by these refineries. 


The rise will be felt in all prov- 
inces, save Alberta and Saskatch- 
ewan, which are now served al- 
most entirely with western Cana- 
dian crude oil. Increase in east- 
ern Canada is expected to be gen- 
eral. 


Va. Collections Rise 


RICHMOND, Va.—(UTPS).— Gaso- 
line tax collections in Virginia for 
August amounted to $1,803,011, an in- 
crease of $37,961 over the same month 


last year. Collections for the first 
eight months of this year _ totaled 
$12,491,930, as compared with $11,- 


603,717 for the same period of 1938. 


Chris Sinsabaugh’'s sparkling 
“Sparks’’ column is read by _ the 
‘“‘wide-awake’’ in the industry. 








HUDSON MERCHANDISING methods received the attention of Sr. Roberto 


Riveroll (third from left, seated), 
S. A., new Hudson distr 
James, advertisin and 
seated, are E. E. i 
C. Germann, Hudson export manager; 


managing director of Distribuidora Mexicana, 
ibutors for Mexico, in a recent conference with W. A. 
merchandising 


iser, Hudson regional mana 
; , Sr. Rivero 


manager for Hudson. Left to right, 
: er for Central America, Allen 
1, and James. 





| Chepale Service Display . . . 








GENERAL VIEW of the service display which featured the Chrysler Corp.’s 
exhibit at the recent Michigan State Fair in Detroit. More than 100,000 persons, 
At the service display, lecturers | ©T 25 percent of the fair’s total attendance, visited the display where modern 


servicing methods were graphically shown. 





ONE OF EXHIBITS at the Chrysler Corp.’s service display at the Michigan 
fair was this demonstration of the weighing of a dirty oil filter to illustrate 
how much grime collects in the ordinary operation of a car. 


Union Drops NLRB Charges 


Against Milwaukee Dealers 


Special to Automotive News 
MILWAUKEE. — Settlement of 
the 16-month-old labor dispute be- 
tween 10 Milwaukee automobile 
dealers, their association and the 
AFL Auto Mechanics’ union has 
resulted in the withdrawal by the 
union of charges before the Na- 
tional Labor Relations Board, ac- 
cording to Walter Miller, union 
business agent, and John Shott, re- 
gional director of the board. 


It was declared by Miller that 
the operators have agreed to dis- 
miss 14 mechanics who were hired 
to replace striking union members 
after a walkout in May, 1938. 


The agreement also provides that 
the dealer-garages hire all new 
mechanic help from lists furnished 
by the union, but it recognizes the 
“open shop” policy with respect to 
present employes, according to 
Frank Kuhl, president of the Mil- 
waukee Automotive Trades Assn., 
the dealer’s organization. 


Thirty-one garages were involved 


in the strike. The old state labor | 


relations board found the firms 
and their association guilty of un- 
fair labor practices and ordered 
the reinstatement of the 250 strik- 
ing mechanics with back pay. 


The board agreed not to press 
its decision after the disputants 
reached a settlement in December, 
1938. The union waived demands 
for $145,000 in back wages and ac- 
cepted a token payment of $3,500. 


New charges were filed with the 
NLRB by the union in February, 
1939, against 19 of the 31 dealers, 
alleging that they had failed to 
discharge non-striking employes 
and live up to other terms of the 
agreement. Max Litow, counsel for 
the dealers, asserted at the time 
that the firms had violated no pro- 
visions of the contract. 

Filing of the charges before the 
NLRB by the union, raised the 
question as to whether the dealers 


purchasing automobiles outside of | Boy Peed, De 


the state but selling them in the 


state were engaging in interstate 
commerce and thus subject to the 
jurisdiction of the national board. 

Settlement of the dispute will 
make it unnecessary to test this 
point, board officials stated. The 
agreements signed by the 19 deal- 
ers are similar to those signed by 
the other 12, Miller stated. 


Tenn. Starting Drive 


On Registration Violators 


NASHVILLE, Tenn.— The state 
department of finance and taxa- 
tion has inaugurated a concerted 
drive for the rigid enforcement of 
the state motor registration law. 


Joseph F. Bork, head of the 
Chattanooga division, said: “Own- 
ers of trucks should make sure 
that their licenses are the proper 
licenses to cover the gross weights 
of the loads carried on their 
trucks. All automobile and truck 
owners should see that they have 
both their front and rear tags, and 
purchasers of used cars should see 
that their licenses are transferred 
to them immediately.” 





FRED CLAMPETT, Los 


oto vice-president, 
Left to right, Wagstaff, Clampett, 


Angeles De Soto-Plymouth dealer, tells J. B- Ws 
staff, De Soto geacea? sales manager; Karl Broneen, advertising 


that he is all y rt to work ° 
new 1940 models. Used car stocks are low end cee ie Ganew. he rep? 


Bronson and Peed. 





ows Service Methods to Fairgoeny 
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emplo. 
wool £ 
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Chrysler Divisiop, 
To Open Servig 
Meetings Oct. | 3 


DETROIT.—H. J. Nestle, ge in Ch 
eral service manager of Chryy, Tyrrel 
Corp., in announcing the anny, Auton 
fall mechanical meetings for qe, Union 
ers’ service men, to begin this ye, men — 
Oct. 16, stated that the company. vision, 
entire field service organizati, enne 
has just completed an_ intengi, ably t 
schooling on 1940 Dodge, De Sot User 
Chrysler and Plymouth cars, heavie 

“Having had the opportunity , year, | 
actually dismantling all parts y new c 
these cars in the shop under aye, tratio! 
age shop conditions, our men q of 193 
now specially well equipped to j, state 
struct dealers’ men in service pp period 
cedure on 1940 cars,” Nestle sai The 

“With this information, regioy in p 
service Managers and service rep while 
resentatives will now bring to oy istrati 
12,000 dealers and their men thj period 
same story in slide film and x 315 cc 
ture form. Many special exhib, and t 
showing various parts of the 14 1938 | 
cars, as well as modern safe new ¢ 
service equipment and methoi whole 
will complete the most compr cent ¢ 
hensive schooling we have ey ago. 
attempted for such a large groy The 

“Over 30,000 dealer service me regist: 
will have received this informatic mie C 
together with booklets of instru senge: 
tions almost before 1940 models an 414 a) 
on the dealers’ showroom floors month 
stated Nestle. per), 


and t 
Used Car Dealers “Dro 
Employ a Slang min 
All of Their Own ™, 


DETROIT. — Following excery the st 
from Slim Barnard’s “Slim’s Pic tion 
in’s” column in the Los Angek Sales 
Examiner, should prove interestix durin; 
to used car merchandisers: year. 


“Dallas Reib jr. writes in x 
follows: Dal 
‘Dear Slim: I have found th 
dealers in used cars have a sla: 
all their own. Here are som 






DA 

samples: sprear 
‘A DOG—Car with bad appetels ir 
ance. Fair « 


Th 


‘ROUGH SKIN—No paint ¢ 
Show 


(rusty). 


‘YARD DOG—Huge car of «& a 
i otal 
vintage. a 
‘THE WOLF — Used car rated 


praiser who can find fault wi)oog 


any car brought in. Zz 
‘MILL—Motor or engine. autom 
‘SKINS—Tires. Conne 
Bogue 


‘SHEETS—Seat covers. ns 

‘GALLOPING IRONS—Connet ;, ex] 
ing rods. owner 

‘SHARPEN THE GATES—ti states 
the valves. 

‘CLEAN THE TEETH-—Insti 
transmission or differential’.” LO: 
Passed 


ordina: 
trade 


Diamond T to Hold ee, 
Two Dealer Meeting {e". » 


CHICAGO.—Diamond T Mott elimin 
Car Co.’s annual eastern dist’... 
meeting will be held Oct. 16° Catan 
Long Island, N. Y. pears 

A similar meeting, for deal 
in the middlewest, south and f 
west will be held at the Diamo 
T factory here on Nov. 6. 





’ oe 
director ’ 











AY, Wyoming Outlook 
I Brightens Despite 
High Used Stocks 


e 
S10n. 

EYENNE, Wyo. — Increasing 
Vi eapuymant and rising prices for 
Ct wool and livestock have brightened 
t the picture materially for Wyo- 
° lI ming automobile dealers, especially 
tle, ge in Cheyenne, according to A. V. 
Chrys, Tyrrell, president of the Cheyenne 
> anny, Automobile Dealers Assn. The 
for dey Union Pacific railroad is adding 
this ye, men all along its Wyoming di- 
ompany, vision, and used car sales in Chey- 
ANizatin enne already have reacted favor- 

intensi, ably to this trend, he said. 
De So; Used car stocks are reported 
T's, heavier in Cheyenne than last 
‘unity ¢ year, due in the main to increased 
parts , new car sales. Motor vehicle regis- 
ler ave trations for the first eight months 
men gy of 1939 increased by 1,737 in the 
d to j, state as compared with the same 


Actual top and bottom prices on 1936 
1937 and 1938 used cars, as advertised ig 
local newspapers of current week. SEDAN 
prices only used in this comparison. News- 

apers co-operating include: Boston— 

a ene York—Times, Journal-Ameri- 
can, orld-Telegram; Philadelphia — In- 
quirer, Bulletin; Pittsburgh—Press, Sun- 


Boston 
38 i 7175-625 | 695-575 | 745-685 | 775-650 | 796-675 | 697 
87 | 635-535 | 525-425 | 675-465 | 575-495 | 595-445 | 669-368 | 625-425 | 559-465 


~__ °86 § 445-425 | 395-295 | 445-350 | 425-389 | 445-265 | 390-329 | 445-345 | 465-450 | 375-350 | 


Buick “40” 
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Used Car Selling Prices 


(As Advertised, Sept. 11-17) 


Phila. Pittsb’g Cin’ati Detroit Chicago St. Louis Atlanta Dallas 
-597 | 775-595 645-625 | 675-595 | 749 
560-465 | 549 








15 





ET 


Telegraph; Cincinnati— Post; Detroit— 
itews, imes, Free Press; Chicago—News, 
Tribune, Herald - American; St. Louis— 
Globe-Democrat; Atlanta — Georgian, 
Journal; Dallas—News, Times-Herald, 
Dispatch-Journal; Denve r—Post; Los 
Angeles — Times, Examiner; San Fran- 
cisco—Chronicle, Examiner, News. 





Denver L. Ang. S. Fran. Nat. Av. 
| 795-776 | 825-645 | 875-795 | 755-653 
-475 | 595-495 | 695-525 | 695 | 596-483 

399 | 495-389 [545-395 | 575-495 | 454-375 





: 
| | 565-485 


Buick “50-60” 384745 | ~ | | l ee [725 (699 |795 (875 |875 | 769-769 
ests ——-sas-3a5 [aS [BS Basa | B05 | [608 | [018] 040-000] [008-6 a 

37 575 | [585-565 [625 |585 |665-450/595 —| | 568 675 __| 645-600 | 605-547 

a ke a te noha la l |__| 452-425 


’36 | | 
Chevrolet Master 















°88 | 545-425 | 445-375 | 550-385 | 
87 | 465-340 | 315-275 | 895-350 | 435-319 | 425-295 | 377-310 | 425-325 | 445-365 | 395-295 | 469 
36 | 375-265 | 295-225 | 335-245 | 299-245 | 345-287 | 295-229 | 345-215 | 375 


| }425 (425 ~~ =| | 95-365 | 


| 495-445 | 499 





| 345-285 | | 285-245 | 295-265 / 205 | 


~369 | 526-445 | 625-465 | 565- 


450 | 569-465 | __475 | 625-545 | 5698-575 | 540-451 
~845 | 419-345 | 495-445 | 545-466 | 431-344 





|365.  |375 | 465-885 | 465-448 | 363-319 


ee 


Chevrolet Master Deluxe 38 | 645-485 | 525-450 | 495-395 | 495-396 | 645-435 | 645-396 | 525-395 | 525-455 | 495 | 565-406 | 686-685/ _ié 41031 
87 | 465-395 | 400-295 | 465-285 | 425 465-445 | 475-845 | 395-295 | | | 445-365 | 495-420 | 595-395 | 545-475 | 470-37: 


36 | 375-285 | 





Chrysler Six 











| 595-565 | 695-525 | 665 
87 | 525-875 | 429-375 | 475-345 | 475-375 | 495-425 | 475-350 | 550-395 | 15 


-595 | 575-495 | 595-445 | | 








550/698 | 675 











695-565 | 795-695 | 668-557 


———] 895-835 | 595-895 | 442-341 


"364445 a l T + 365| | 275/425 |  350| 348-323 | 


vice py, period a year ago. 
649; +(+585|875 | 665) | | 


tle sai The increase amounted to 954 













Chrysler Eight 





745-695 | | 872-688 















region in passenger car registrations, ; “aa aa 495 695-495 | 695- 43-492 

oe eee ee Se ee ease ei | 495-365 ——| 1s a [425-299 : [345-825 | 425-865 | 895-225] 349 $45 |495 | 425-824 f 
& to oy istrations. During the eight-month Is 705 | 595- 195| (595. | | [650 __| 745-625 | 620-580 ' 
nen th; period, passenger cars totaled 61,- | De Soto "38 | 595-575 | 495 | 595-495 | | | 1-403 i 
and |x 315 compared with 60,361 in 1938, "37 | 495 | 805-295 | 448-895 | 485-395 | | 895 | 495-365 | 605-898 | 495-460 | 399-345 | 575-400 | 595-449 | 625-545 | 501-405 
Sees ae ee cone ane °36 | 295 | | 895-850 | 205 | 875-275 | $45-880 | 870-275 | 400-395 _826| __—'|__—_—| 485-850 | 595-545 | 424-344 






the 14 1938 to 16,959 this year. August 
1 safeynew car sales for the state as a 
metho: whole were reported as 27.7 per- 
compr cent over the same month a year 





-500 | 569-548 | 685-590 | 645-510 | 725-695 | 609-539 
88 || 625-595 | 600-500 | 595-495|595 | 585 545 

$7 [545-375 | 425-275 | 495-365 | 475-365 | 495-395 | 399-339 | 495-365 | 525-398 | 449-395 | 423-398 525-395 | 565-425 | 645-525 | 497-386 
86 || 875-325 | 295-215 | 385-295 | 365-295 | 395-269 | 325-235 | 400-245 | 295-265 | 389-295 | 323-295 | 395-345 | 485-335 | 525-400 | 388-293 






198 | 325-195 | 323-285 [375-285 | 385-295 | 375-220 | 333-218 


Ve eve Ago. _ = 465 l 395 | 445 | | 495-475 ~415 
| : ; ; Ford Standard “85” *38 | 545 438-345 | [495-445 | 465 | ES ca 
is melee: dae deen as ce "31 {306-205 | 47-206 | 0-BS5 395-265 | $75 | 895-825 | 575-300 | | 349-260 | | $95-320 | 445-855 | | $88-B08 


ice me registrations was shown in Lara- 
rmatic mie County (Cheyenne) where pas- 
instruc senger car registrations jumped 





36 | 350-225 | 325-160 | 295-235 | 375-185 | 295-165 | 245-189 | 325-195 | 335- 













Ford Deluxe 
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38 a -, —— Js : - - 
dels mai¢ and trucks 208 for the eight °87 | 425-875 | 294] 410-245 | 359-295 | 895 | 369-275 | 395-335 | 449-325 495-885 | 525-895 aan 427-885 
oors months. In Natrona County (Cas- oe as aa = SEA DOR T DONT - 365-196 345 | 208-265 | 885-825 | - - sar 
per), however, both passenger car ee 245-235 | 269-225 | 299-235 | 269-1665 | | 295-265 | 385 395-289 | 425-325 | 815-250 


——. and truck registrations showed a | Graham 
decline. 


lers Drouth conditions in some parts 
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sare egg 
of the state, with resultant de- ead EH) 305) | 
Ang pleting of livestock, detracts some | Hudson Six b ce eae | 295 | 486 | 488-897 
of the brightness from the Wyo- 7 525-495 | 375-315 b sisceseahtline | (825-285) 2557 | _—_— 425-875) (ss 1-278 | 
wn ming sales outlook for fall and 736 | 390-265 | 175 | 400-295 | 295 | 279 ee = —_ mea 
winter, according to Tyrrell, but Hudson Eight 33 | 545 | Ss sstiaillanancened 556-445 | 
excerythe state as a whole is in a posi- | —U@SOB=*S l 445 | = | 
+3 Pick tion : ae vo automobile a 7 a ae — 516-494 | 
Ange Sales increase that has obtained La Sa caall | 
oil during the first nine months of the Hudson Terraplane 38 | 445 | | 475-395 | 465-445 | eae aoe = 191-0 | 
: year. 787 | 425-345 | | 425-280 | 865-846 | 465-425 | 369-285 | 445-325 | 395 ee ee 
a) rinnacnritapieani °36 f 295-285 |__| 335-810 | 289-249 | 350-345 | 245-220 S65-345| | 200-225[ | 895-265] 878-299 /305 | 885-278 
Dallas to Hold LaSalle 738 | 925-725 | 878-838 | 595) 797-735 | 925-665 | 895 | 945-795 | 805-845 | ona- 788 
nd gy, *S7 | 695-595 | 590-495 [675-495 | 508-GA5 | 645-545 | 5O5-GAS | 645-495 | 695 605 ___| 695-675 | 725-645 | 795-686 | 671-567 . 
a sla: ow Oct. 7-23 °86 | 495-399 | 878 [625-895] | 485-805] 444 __| 450-845) $45 | 605-395 | 425 | 645-545 | 618-402 
e som 















DALLAS.—Dallas dealers will | fincoin-Zephy? | 745 795-695 | 885-750 $15 | 895 995-865 895 | 801- 
chet their exhibits of 1940 mod- 7 | 665-265 | 589-495 | 585-485 | 585-495 [625 | 645-419 | 515-495 | 570-495 | 475-395 | 548-499 | 505-499 | 695-585 /700 1 506-474 


appes: : ; 535 | ° 6-474 
Ppet'els in connection with the State 445-845 | 895-385 | 445-875 | 445-875 |465 | 905-285 805-225 |445 _| 805 565-365 | 675-500 | 460-357 
445 





Fair of Texas, Oct. 7-23, here. 

rint je The Southwestern Automobile Nash- 

Show is sponsored annually by the 

of 0 if i Trades Assn. A 
J square fe i 

ary Spacious automobile building = 38) 775-695, 495) | _580 | 

,,cated in the fair grounds, will be | 37 i 515-445 | 6 | oom 














en ee 
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$79 | 475-365|495 | [498 —=«( 685 (595) IS ~—S« 580-383 
| 


















aie Pas iti die <_< eee | __ 295 | 285-265 | ar = 275 | yet arlarsateen 
omobi on os oe -495 | 675-545 645 | 685-495 | 645-595 | 675-54 -575 | 795- - 
gene sen aan . eS aan sa5-90s | 400-25 | 525-299 | 645-475 | 491-485 | 650-450 | 485 | 525-445 | 498-389 [595-476 | 600-430 | 595 | 508-418 a 
Posue, | president of the associ. | soe atS abe: $75 SRE-OGE SO5-GET (ABD-00| SO6-O2D | ST6-2T5 | BOD-B5G [455-045 [369-275 | 475-365 | 485-375 | 545-425 | 421-880 
‘onne: 10: Will supervise the show whi ~595 | | 695-645 695-675 645 | 715-695 726-651 
_— ls expected ie aienst Mates aoe Ch Bes sa5a98 7 4085 reei0el [380 | io | 615-Asb | 006 cas | SSS oni 
—Gritstate, " ~«‘five southwestern 56 | 395-875| (385-815. 295) ~~. 2+ ~*/ [360 | 945/475 (495 (545 | 448-340 
Tae Sets Up Code 7 | 615-495 | 795-495 | 595-895 195-295 | ———«| 495-988] 595-450/545 [525 | 645-545 | 785-585 | 785-645 | 628-477 
; LORAIN, 0.—City council has (m7 786 f 475-845 | 325 | 425-825 | 445-395 | 445-425 | 335 | 465-345 | 425-348 | 495 | 445 | 587-420 | 525 | 476-871 
adh <an emergency measure an 788 | 545-495 | 600-345 | 535-485 | 495-457 | 485 575-395 |565 | 550-445 | 549-498 | 645-495 | 695 675-465 | 659-453 
| ‘trade practices" for its olf any gaat Fyn ee SSE I7U-B15 | 445-B75 | S06-045 | 465-296 | SA5-200 | 475-826 | 405-B75 | 420-225 | $06-84s | 405-S06 | 46-405 | SOG-ab0 | 456-348 







736 | 315-275 | 295-195 | 335-245 | 295-265 | 350-275 | 275-210 | 375-175 | 345-295 | 349-225 | 295-223 | 395-825 | 395-285 | 475-445 | 350-264 
38 | 585-539 | 489-425 | 535-425 | 550-479 | | 489-445 | 545-375|/498 =| | 425/535 | 645-565| (505 | 542-475 
*87 | 485-400 | __ 350 | 445-345 | 439-365 | 429-345 | 425-319 | 445-375 | 398-345 | 525-395 | 355-345 | 495-445 | 495-385 | 575-395 | 459-370 

| $95-875 | 445-285 | 465-445 | 350-301 


- sine dealers. The ordina vide 

eting and. diss prices, fair ee 

aye, aad ay of orc i _— = 

— elimination of ipecial’ tndeoneenn, 
18) \ Ln 

tq, Dealers Tell Me.” i 6 | ee oe = 

- caiDealers re ome. by William S: ——_——————g i 395-299 | 295-275 | 325-265 | 325-275 | 349-265 | a | aa-urtaee ! ae : 


Pression of dealers 


deale P°2TS Weekly in Auto ons: It 8P- | pag J 625-005 | 605-525 | __545| 625-545 |075 [590-615 | 605-465 /645 | 550 | 560-645 | 740-515 | 690-045 | 7120 | 644-004 
“°° |PontiacSix. 


Plymouth Deluxe 




















and f °37 | 525-445 | 395-365 | 495-365 | 537-365 | 495-489 | 465-359 | 495-345 | 495-445 [495-425 | 425 | 495-349| 545 —| 585-545 | 503-410 
iam} Used Car Index —— 56 395-365 | 265 | 385-285 | 345-315 | 895-279 | 365-295 | 345-295 | 375-825 | 275 | 349 | 365 | 465-825 | 498-895 | 384-311 
_—]| , The average used car prices, | | Pontiac Eight *88 | 695-645 | 618-525|595 | l | | 675 725 ~585 


425 [497 ‘| 595-525 | 5615-435 | 640-460 


laken from the weekly Used )-464 
895-876 


Car Selling Prices c 
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; - 585-545 | ] 845 678-555 
baker Dictator *38 (795-595, 545/595 | 569-545 | [585-545/ |] B4 
Aug. Average ....__. —_ —_ — 97 | 545-485 | __ 395 | 445-365 | 425-395 (595-525 365 | 445-375 | 479-350 | 525-345 | «423 | 545-495 | 665-495 |575 _—_—*| 614-417 
on Z ee oes es: 515441 | | ——_°86] 425-345| 300 345-275| 245 | 
ie ee _ - 

Nov. Average |__|. 481 in. | | Studebaker President 38305 | | | | | 625-595 | 760-595 
ec. Average ....... 462 399 ll | |___ 465 | | | | | | | | [6s | | 660-465 
an. Average (°39) ..*585 +512 || — ~~ 36 495 | | 350 | | 425 | 439 | | 575 | | 483-350 


— Average (’39) .. 578 519 
Tr. Average (’39) . 573 508 


Willys 88 995-985 ~*~ S0S-8BS|_—=C*~*é‘dz;C<‘é( S| (200 |945-205| —*( 905 —«|295-286|  —~+|420 [425 | S2-828 
April Average (’39 "| 295-285 | 275-245 | 275-225 | 335-245 | 269 265 | 295-285 | | | 295-275 | 349-245 | 368-3825 | 309-261 
May Average (’39) gry et | | ——————_———s6 ts SSSSSC~«SS~«S KB 887 | [225 | 185-185] [181-110 
une Average (39 . CL ee en a ont 178k18.04° 

July Average oan 2 = - National Average, All Makes, Sept. 17—$518-$424 


Aug. Average (’ 
Set a (89) .. 642 «= 449 





National Average, All Makes, Sept. 11—$531-$436 


Sent, 1a teen’ 518 418 as advertised in the classified section of metropolitan newspapers nationally, are compiled exclusively by Automotive 
Sept - a oat ar D4 a Ow Oe Ee hae This is the first time anywhere that bona fide top and bottom prices have been compiled from published figures 


to establish the trend of the market and the resulting national index. Where no prices are quoted, no car of make and model was offered during 


tor, 8] “Offering of higher - priced ice is quoted, its position in the high or low column is determined by previous prices in the locality. 
Lh on models lifts aubtonal aver the period covered. Where a eer. s . : 7 oe ° 





Used car prices in Pittsburgh, Cincinnati, St. Louis, Atlanta, Dallas and San Francisco appeared on this page last week and will be published again next week. 
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Parts Sales Index Rises 6 Percent: During Auguss 


—— 





Monthly Average Shows 


DETROIT.—Automotive sales in 
August, according to the National 
Standard Parts Assn. sales index, 
showed an increase of 6 percent 
over July. This is 13 percent above 
August for last year. Average 
monthly sales for the first eight 
months increased one point to 144, 
which is 21 percent above the 
same period for last year. 

Replacement parts shipped to 
wholesalers in August increased 6 
percent over July, and are 12 per- 
cent above August a year ago. The 
monthly average is 21 Percent 


Codding Named | 
To West Coast 
Post by Willys 


TOLEDO Joseph W. Frazer, 
president of Willys-Overland Mo- 
tors, Inc., announced last week 
that his assis- 
tant, Chester C. 
Codding, had 
been promoted to 
divisional man- 
ager for the com- 
pany on the west 
coast. 

Codding will 
work in co-oper- 
ation with E. G. 
Davies, owner of 
Willys Distrib- 
utors, Inc. of Los 
Angeles, and will 
report directly to Frazer and M. J. 
Golden, sales manager of Willys- 
Overland. 

Prior to joining Willys-Overland 
early this year, Codding was asso- 
ciated with various units of the 
Chrysler Corp. for 15 years. His 
first automobile experience was 
with Dodge Brothers prior to the 
World War. After the war he 
joined Maxwell as superintendent 
of planning in that company’s body 
plant at Dayton, O 

Later he took a similar position 
with the Chalmers plant in De- 
troit and in 1923 he worked on 
planning the first Chrysler car. In 
1935, Codding was made assistant 
to Byron Foy, president of the De 
Soto division. 





C. C. Codding 
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A new, portable Brinell hardness 
tester facilitates direct measure- 
ment of hardness in hitherto in- 
accessible sections of various ma- 
chine elements. This versatile in- 
strument has been placed on the 
market by Andrew King, Nar- 
breth, Pennsylvania. The Knerr- 
King Portable Brinell Hardness 
Tester weighs only 26 pounds. 
Compactness and portability, fun- 
damentals of its design, have been 
achieved by using Nickel alloy 
steels, the high physical proper- 
ties of which aid in producing a 
small package without sacrifice of 
strength, ruggedness, or accuracy. 
The pump gear and plunger are 
made of SAE 3140 Nickel-chro- 
mium steel to assure resistance to 
high bending and torsional stresses. 
The pop-off valve, used to limit 
maximum load on the Brinell ball, 
is made of the same Nickel alloy 
steel. Long screws in the frame 
are made from cold-drawn SAE 
3120 Nickel-chromium steel. These 
Nickel-chromium steel parts are 
easily machined 
after heat treat- 
ment. 


THE 
INTERNATIONAL 
NICKEL COMPANY 
INC. New York, N.Y. 





above the first eight months of 
1938. 


Shop equipment and tools shipped 
to wholesalers in August also ad- 
vanced 6 percent, and this is 15 
percent above August, 1938. Aver- 
age monthly sales for the eight- 
month period are 14 percent above 
last year. 


Original equipment shipped to 
vehicle manufacturers in August 
showed an increase of 5 percent 
over July. This is 32 percent above 
August of last year. The monthly 
average for the first eight months 
is 164, which is 46 percent higher 
than the first eight months of 1938. 


Export shipments in August 
showed a decrease of 6 percent, 
but this is still 12 percent above 
last August. The average for the 
first eight months of this year reg- 
isters 11 percent ahead of the same 
period of last year. 


Price Is Reduced 
On Dealer Ducats 
For N. Y.’s Show 


NEW YORK.—As in the past, 
members of the Automobile Mer- 
chants Assn. of New York, Inc., 
may purchase the exhibitors’ spe- 
cial rate tickets for the National 
Automobile Show, Oct. 15-22, 
through courtesy of the show com- 
mittee of the Automobile Manu- 
facturers Assn. 


Tickets for this year’s show will 
be available to members at a new 
low rate which is calculated to aid 
dealers to serve more customers 
and potential buyers. The new 
price is 20 cents per ticket with 
no tax to be paid either by the 
dealer or his guests. The regular 
admission charge will be 40 cents. 


Under the plan of distribution, 
a two-fold result is obtained. First, 
since full credit is allowed dealers 
for all tickets not presented at the 
gate, there is no expense involved 
unless the ticket is used. Second, 
the names or numbers on the 
tickets which are returned after 
the show will furnish dealers with 
an active prospect list. 


The tickets, which are good at 
any time during the show, may be 
ordered in lots of 50 or any multi- 
ple of 50, with the provision that 
no less than 50 be ordered at any 
one time. There will be a mini- 
mum charge of $5 for 25 tickets 
whether used or not. Dealers plac- 
ing orders early may have their 
names printed on their tickets | 
without extra charge. | 





New Commercial Car Registrations, 47 States for Aug., 1939-193) 





"40 Studebaker Highspots . . . 
13 Percent Gain Over °38).; 


NEATNESS, LEGIBILITY and convenience feature the instrument panels of 
the Studebaker President and Commander models for 1940. 





STEERING DROP ARM and entire 


mander and President are shown above. 


this device, it is claimed. 


Styling, Safety Features 





qv 





of the 1940 Studebaker Com- 
shocks have been eliminated by 


hooku 
Roa 


Highlight 1940 Studebakers 


(Continued from Page 6) 


length of 188% inches. It has a 
six-cylinder engine, mounted in 
live rubber at three points with 
164.3 cubic inches displacement 
and brake horsepower of 78. The 
compression ratio is 6.5 to 1. Pis- 
tons are aluminum alloy and con- 
necting rods are drop-forged. The 
crankshaft has four large bear- 
ings, as does the camshaft, which 
is driven by a celeron gear. The 
generator is the current and volt- 
age regulated type of 30-35 ampere 
capacity. 


The lubrication system is full 
pressure with a helical gear type 
of oil pump mounted on the valve 
side of the engine. The pan has a 
capacity of five quarts. 

The downdraft carburetor has 
an air cleaner and muffler, auto- 
matic heat and full-range spark 
control, hand-operated choke. 
There is a one-piece inlet and ex- 
haust manifold. The gasoline tank 
has a capacity of 15 gallons. 








On the 1940 Commander, there 
is a 6-cylinder L-head engine that 
has 226 cubic inches of displace- 
ment and 90 brake horsepower. 
The overall length is 197'2 inches. 
The compression ratio is 6 to 1. 
Tire size has been increased to 
16x6.25. 

The overall length of the 1940 
President is 203 inches. Its L-head 
8-cylinder engine delivers 110 
brake horsepower and displace- 
ment of 250.4 cubic inches. 

Coupes, two-door sedans and 
four-door sedans are available as 
custom or deluxe models in the 


Champion, Commander and Presi- 
dent. 





9 . 
Ind’ polis Show Of f 
INDIANAPOLIS.—In a last-minute 
decision, the Indianapolis Automobile | 
Trade Assn. has decided that it will 
sponsor no automobile show here this | 
year. | 


|at which dealers 
organizations will 


i view of the new 


‘or participating 





| Dodge Dealers 


To Get Previey 
Of 1940 True 


DETROIT. First of a seria 
40 meetings to be held in sele, 
| key cities throughout the Count 
sales 


and their 


5e given a pre- 
Dodge trucks and 
commercial cars 
for 1940, will be 
held in the Ma- 
sonic Temple 
here Oct. 2. 
Those attending 


in the Detroit 
meeting will in- 
clude Chrysler Corp. executiy, 
Forest H. Akers, Dodge directo; } 
sales, and Tom Moss, director » 
truck sales. Arrangements for; 
Detroit meeting are under the: 
rection of C. E. Sering, manager 
the Detroit region. 

Chief speakers at the meeti: 
to be held in the field during; 
next two weeks will be Mo 
Frank J. Timmens, general » 


Tom Moy 


manager; E. J. Poag and J,} 
Hutchins, assistant general 
|/managers, and Don T. Stant 


sales director. Each of these ex 


|utives will head one of the f 


groups. 
Details of engineering and ot) 


|changes that have been incor, 
| rated in the new Dodge truck « 


;commercial car line for 1940 + 
be portrayed to dealers and th 
sales organizations, but gene 
public announcement of these ; 
novations will be reserved for: 
lease in conjunction with ¢ 
forthcoming automobile shows. 

Moss will be chief speaker att 
meetings to be held in Detroit, & 
Lake City, Los Angeles, San Fr 
cisco, Seattle, Portland and §& 
kane. 


Timmens will address the ge 
erings to be held in Boston, Wil 
Barre, Syracuse, New York, i: 
risburg, Philadelphia, Baltime 
Richmond and Charlotte. 

The group headed by Poag rt 
cover Chicago, Des Moines, 
neapolis, Fargo, Omaha, Kai 
City, Wichita and Denver. 

Hutchins will address the me 
ings planned for St. Louis, Me 
phis, New Orleans, Houston, § 
Antonio, Dallas, Tulsa, Oklahe 
City and Amarillo. 

Stanton will be chief of af 
group routed from _ Detroit 
Cleveland, Buffalo, Pittsbu: 
| Cincinnati, Birmingham, Atle 
and Jacksonville. 
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us\Sloan Outlines 


AUTOMOTIVE NEWS, 


GM’s Price Stabilization Program 


's Plan is Needed to Check 


Deterioration, He Declares 


(Continued from Page 2) 
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s of all the dealers and the 
umer, is quite another. 

NOW the most important part 

this problem centers around the 

The demand by the con- 

an inflated allowance 


equitie 


of 
used car. 
sumer for 


+ on his used car in a highly com- 
petitive market results, 
| know, in used car losses. To com- 


| pe 


as we all 


nsate there must be an increase 


in the price to the consumer to 


offset the added cost of merchan- 
N dising incidental to these increased 
i trading losses. If it were possible 
f to eliminate these used car losses, 
* the consumer price of new cars 


could be substantially reduced with 
resulting stimulation in the sale of 
both new and used cars. 


nized that if the trade-in value of 
used cars increases, corresponding 
increases in losses result and must 
be offset by additional revenue 


from some source. The only source | 


is further inflation of the con- 


sumer prices of new cars, either | 
through ‘pack’ or through an in- | 


creased authorized allowance for 
the added cost of merchandising. 


No merchandising allowance or | 


gross profit, as we call it, irre- 
spective of how large it may be, 
will ever be permanently large 
enough if used cars are to be taken 


in at inflated or increasing prices. | 


This is, in general, a fair state- 
ment of the problem as we all 
know it to be today. 

“I have stated to dealers indi- 
vidually and collectively, on in- 


call ‘real good’ business—-and it is 
hound to come sooner or later— 
I am sure the results will be most 
gratifying to all. 

“But all this does not solve the 
problem. The question arises: What 
have we to offer to meet the cir- 
cumstances we are dealing with? 

“General Motors proposes to ask 


| its dealers to co-operate with it 





and do a job of eliminating certain 
undesirable practices. And here is 
how we believe we should go 
about it. The attack is to be made 
on two fronts. One is just as im- 
portant as the other. 

“We ask our dealers to whole- 
heartedly accept the formula 


| which the industry has developed 
“Conversely, it must be recog- 


in co-operation with the Federal 
Trade Commission, establishing the 
mark-up between the _ factory- 
delivered prices and the consumer 
prices, on a community basis as 
the maximum price they will 
charge the consumer. Otherwise 
there are no restrictions on price. 
We believe that this is thoroughly 
in harmony with the public inter- 
ests and in no way contrary to the 
principle of a competitive economy. 
Sets Itemized Invoice 

“Further, we ask our dealers to 
make plain to the public, in vari- 
ous ways, the price they propose 
to charge. We ask that on every 


| sale of a plain, readable invoice of 


the terms of the sale involving the 
various items, clearly stating the 


| prices on each item, including the 


icy of General Motors would al- | 
ways be directed toward the ob- | 


jective of an adequate, a generous, 
net profit position of its dealer 
groups. I believe that in discussing 
our problems, we sometimes forget 
that we already have an excellent 
profit foundation upon which to 
build. Let us note some facts. 
Citing Dealer Profits 


) | finance terms, if any, be given to 
numerable occasions, that the pol- | 


each purchaser. These points have 
been especially recommended by 
the Federal Trade Commission for 
adoption. 

“Furthermore, we ask our deal- 
ers—and will do what we can to 
help—to sell General Motors cars 
based upon their value, quality and 


| price rather than to sell their own 


“Although 1939 is somewhat of | 


an ‘off’ year from the _ business 


standpoint, General Motors deal- | 


ers will benefit by an estimated 
profit during the year of some- 
thing like $45,000,000. This is total 
profits less total losses. Neverthe- 
less, considering the capital em- 
ployed, the responsibility involved, 


the intelligence needed, I do not) 
that entirely adequate | 


consider 
even for an ‘off’ year, particularly 
from the standpoint that it is in 
some particulars inequitably dis- 
tributed. 

Again, let us take the year 1938, 
at the beginning of which the in- 
dustry lost one-half of its total 
business by a sharp decline in the 
business trend. General Motors 
dealers at the end of the year re- 
ported a substantial amount in the 
black. I feel that the result is a 
real tribute to the general eco- 
nomic position of the dealer or- 
ganization and to dealer manage- 
ment, for we all know that, 
whether it be manufacturing, mer- 
chandising or any other form of 
business, the burden of fixed 
charges with such a sharp reduc- 
tion in business represents a very 
difficult problem to management. 
If it were possible for us to have 
a year or two of what we might 


Chevrolet Starts 
Final Assembly 


On 1940 Models 


DETROIT. — Final assembly op- 
erations on Chevrolet’s 1940 pas- 
Senger cars began last week in 
~ company’s 10 assembly plants 

roughout the United States, ac- 


cording to M. E. Coyle, general | 


manager. 


Coyle said that production was 
qpncted to approach 5,000 units a 
ay very soon, in order to stock 
ealers for the new model an- 
nouncement, set for Oct. 14. 
: The assembly lines have already 
egun operations on the new 1940 
commercial cars and trucks, it was 


oe enced, and delivery of many 
— units is already under 


ability to make unreasonable allow- 
ances on used cars. Let us sell 
value in an aggressive and sales- 


| manlike way. 





“That is the attack on one front. 


‘But that is not all. And perhaps 


not the most important. We shall 
require our field organization, in 
co-operation with our dealers, to 
urge that used cars be taken in at 
such a price as will enable the 
dealer to make a net profit under 
the circumstances herein de- 
scribed. This is a vital part of the 
program. Without it, success is 
impossible. In other words, the ob- 
jective must be to sell General 
Motors value in relation to price, 
at a profit. This can be accom- 
plished without loss of position if 
it is attacked in an aggressive, 
positive way. 
Sees Business Stimulus 

“Furthermore, we propose to 
state the case in a comprehensible 
manner to the public; to point out 
that their prime _ consideration 
should be that purchase which ap- 
pears to them best from the stand- 
point of the most value at the 
known price. Further, that the 
price is the same to all—that there 
is no discrimination and the facts 
with respect to the price are plain- 
ly stated. Further, we believe with 
this lower price on the new mer- 
chandise with a lower trade-in 
value of used cars, the trend will 
be towards lower selling prices on 
used cars and lower prices always 


| stimulate business. 


“Naturally, we cannot consis- 
tently ask other groups within the 
industry to join with us in this 


| effort. Each must decide on the 
| basis of its individual belief, but 





it appears to us in General Motors 
that the very arguments which re- 
quire this step at this time—the 
economic soundness, the commer- 
cial justification, the fairness of 


| the program and what it all means 


to all the groups involved in the 
industry — justify the hope that 
there will result a determined ef- 
fort along the whole front to 
eliminate these practices that we 
all know to be unsound, inequit- 
able and contrary to the interests 
of the consumer as well as of our- 
selves, and that, hence, cannot 
endure.” 
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PONTIAC EXECUTIVES in a last-minute huddle at the Brown Palace Hotel, 
Denver, preparing for their Denver Zone new car announcement meeting, which 


7 ee ove. = Gooere, Sentes 
‘on ; st » le or . Ae h 
a, Ene.}. Das O’Madigan, manager, Denver zone; Tom Ray, Pacific Coast 


Adams, Inc.; 
regional manager. 


Price Stabilization Effected 
By General Motors for °40 


(Continued from Page 2) 


learned, dealers in sections of the 
country where inflated prices are 
used are not increasing new car 
sales out of proportion to the rest 
of the country, nor are their profits 
rising out of proportion to the 
national average. There is no ques- 
tion but what, in many sections of 
the country and spotted around in 
all parts of the country, there has 
been an inflation of prices, and 
this inflation, like any other, must 
necessarily come to an end at 
some time or become _ utterly 
chaotic. 


If, as a result of the General 
Motors 1940 policy on pricing, the 
inflation is checked and dealers 
continue to sell motor cars in 
quantity and maintain a profit po- 
sition equal to, or better than in 
the past few years, then unques- 
tionably this movement will be a 
constructive one and very helpful 
to the automotive industry at 
large. 


To show the extremes to which 
the accent has been placed on 
high bids for used cars instead of 
upon the money difference in the 
trade, the Crowell-Colliers Publish- 
ing Co. showed, in a survey recent- 
ly made, that the determining fac- 
tor in one out of every five cars 
sold was the long trade quoted. In 
another survey made this year by 
a large corporation in the industry, 
it was revealed that 92 percent of 
its car buyers did not know the 
delivered price of the new car they 
purchased. 


If these surveys have any value, 
they are a sure indication that the 
pricing policy in the automobile 
business is now at a point where 
the customer does not have the ad- 
vantage of evaluating the worth 
of the new car he is buying as 
judged by the price that is charged 
for it. Such a condition cannot be 
basically sound or good for the 
long pull in any industry. 


In dealer discussions ‘of this 
vital question of automobile mer- 


R. H. Grant 
... details GM price plan 


P. 





H. J. Klingler, general manager of 
John, president, MacManus, John & 


chandising, the argument is often 
brought forward that it is unfair 
for the dealer to reveal a definite 
price on his goods when the cus- 
tomer comes to him without a 
definite price on the goods that he 
has to trade in. From the techni- 
cal side of trading, this argument 
may be sound, but from the bigger 
question of the continuing relation- 
ship of the automobile industry 
with the public, it is questionable 
as to whether such an argument 
holds water. 


This brings up the question as 
to whether the automobile _in- 
dustry does not have in front of it 
something bigger than a technical 
point on the pure question of trad- 
ing merchandise. In considering 
this question, there is in the his- 
tory of American merchandising 
an important incident that bears 
on it, even though it has to do with 
the selling of goods rather than 
the trading that takes place in the 
automobile business. 


This refers to the stand taken 
by Wanamaker years ago when he 
determined to plainly mark on a 
price tag the retail price of goods 
offered for sale. This was a start- 
ling innovation at the time, but 
unquestionably it won, and raised 
the whole ethics of retail merchan- 
dising in the United States. 


There is no doubt but what, in 
the merchandising of automobiles, 
there has been inflation both in 
new car prices and in used car 
prices. Except for the fact that all 
customers did not enjoy equal 
benefits, the public has bought its 
automobiles at lower prices than 
might have been expected. It has 
received a very high value for the 
dollar it has spent. On the other 
hand, if General Motors’ new 
policy can prevail in the automo- 
bile industry and the inflation that 
now exists can be overcome, un- 
questionably the merchandising 
policies of the industry will stand 
in an improved position with mar- 
kets for both new and used cars 
broadened. 


General Motors is planning an 
extensive advertising campaign to 
acquaint the public with its new 
sales policies, which will appear 
concurrently with the announce- 
ment of its 1940 models. 


Privilege Tax Receipts 


Show a Gain in W. Va. 
CHARLESTON, W. Va.—The 
state road commission cites “an 
upturn in privilege tax collections” 
following imposition of a 10-day 
report regulation on automobile 
sales agencies. 

Road Commissioner B. H. Simp- 
son recently charged that “a gain 
in automobile sales and a decrease 
in the tax revenues indicates 
wholesale evasion.” The commis- 
sion then notified car dealers that 
a report of their sales would be 
required by the automobile bureau 
every 10 days. 


Fourth Dimension, a regular feature 
by Pete Wembhoff, offers news of auto- 


motive advertising. 
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Oldsmobile Steps 
Up Production to 
Fill Heavy Orders 


LANSING. — Production at the 
Oldsmobile and Fisher Body plants 
at Lansing is being stepped up ap- 
proximately 20 percent starting 
Oct. 2. 

C. L. McCuen, general manager, 
said, “The enthusiastic reception 
accorded the new Oldsmobiles by 
our dealers during the past week, 
when the cars were first presented 
to them, has resulted in an un- 
precedented flood of orders. Like- 
wise, wherever the car has been 
previewed by the public, it has re- 
sulted in a large volume of ad- 
vance orders that we are anxious 
to fill as early as possible. We are 
confident, after the first reactions 
to our 1940 line, that Oldsmobile 
is off to one of the best years in 
its history. 

“This reception,” McCuen said, 
“has necessitated an increase in 
our production schedule starting 
the first of October. Our Lansing 
assembly line has been building 
cars at the rate of 608 per day. 
Starting Oct. 2, sufficient men will 
be re-hired at both the Oldsmobile 
and Fisher Body plants so that 
daily production will be increased 
to 720 cars.” 


Chicagoans Buy 


784 Cars Out of 
State in 60 Days 


CHICAGOW—Residents of the 
Chicago area (Cook County) 
bought 561 new cars and 223 used 
1939 models, a total of 784, from 
dealers outside of Illinois during 
July and August, according to a 
tabulation compiled by the Chicago 
Automobile Trade Assn. 

Dealers in 34 states figured in 
the sale of new models, with Indi- 
ana accounting for 203, Wisconsin 
for 90, Michigan for 62, Iowa for 
40, Ohio for 22, New York and 


for 17 and California for 14. 

The used 1939 models came in 
from 15 states, headed by Indiana 
with 149 units, Michigan with 43, 
Wisconsin with 12, and Ohio with 
eight. 

A law passed earlier this year 
has cut down the number of “im- 
ported” sales considerably. It slaps 
a $25 inspection fee upon motor- 
ists of Illinois who buy their cars 
from out-of-state dealers. 


Clarke to Head 
Dealers in R. I. 


PROVIDENCE, R. I.—The fol- 
lowing officers and directors of the 
Rhode Island Automobile Dealers 
Assn. have been elected to serve 
for the ensuing year: 

President, T. A. Clarke; vice- 
president, T. S. Messinger; treas- 
urer, H. A. Lanphear. 

Board of directors, F. S. Shy, 
A. W. Howard, D. J. Morris, H. 
Lloyd Rooney, Walter Winters. 


Cuba’s Vehicle Imports 


Are Dominated by U. S. 


W ASHINGTON.—Automotive 
vehicle imports into Cuba were al- 
most completely dominated by 
American-made products during 
the first six months of 1939, accord- 
ing to the U. S. department of 
commerce. 

Germany supplied only two units 
and France one of the 1,668 new 
passenger cars and trucks im- 
ported during the period. Of the 
114 used cars brought into the 
country, Germany supplied two, 
the remainder coming from Amer- 
ica. The United States led all other 
nations in parts and accessories 
imported into Cuba with a total of 
355,687 kilograms. (A_ kilogram 
equals 2.2046 pounds.) 


Will Move Plant 


ALLEGAN, Mich. — Holland Piston 
Ring Co. will purchase the vacant 
part of the old Baker Furniture plant 
here. According to R. 8. Rowan, presi- 
dent, preparations are under way tuo 
move the business to Allegan. 
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Chapter XXXIX—JInterclub Team Matches 


Often, in that golden decade stretching from 1905 
to 1915, when my outgoing mail was postmarked “Chi- 
cago,” I was hard put for something to write about for 
my columns in the Chicago Daily News and the Chicago 
Tribune. Those columns were side issues with me, but 
no easy assignments because of the dailies’ policies of 
no publicity and the stuff I turned in had to be of inter- 
est to car owners—not trade happenings and “pub- 
licity,”” but simon-pure—contests, tours and the like. A 
tough assignment, I’ll admit. But so far as the Daily 
News was concerned, I wrote automobiles for that pub- 
lication for 10 years without missing a day with those 
restrictions imposed on me. 


I ran up and down the scales in the columns with 
stories on economy runs, reliability contests, road races 
—even gymkhanas—in an effort to satisfy “my public.” 
By 1909 I was at my wit’s end for a change of pace. 
What to do, what to do? I thought. And then one day 
came a bright idea, one that was stolen from the Glid- 
den tour. The first one of those, mebbe you’ll remember, 
was for owners only but with the lines not drawn very 
taut as to the “amateur” standing of those owners. 
After the first one in 1905, it became a trade affair. 


One day, lunching at Stillson’s (that was a combina- 
tion saloon and eatery in those days, located across the 
street from the Chicago Tribune) I cracked the idea to 
John DeLong, who then was writing yachting and 
motoring for the Trib and who edited the Cherry Circle 
for the Chicago Athletic Assn. 


“Let’s give ‘em something new,” I said to John. 
“Let’s put on an interclub reliability team match be- 
tween your Chicago Athletic Assn. and my Chicago 
Automobile Club. We’ll make it strictly amateur—only 
car owner members of the two clubs can drive. We'll 
appoint dealers for observers so as to give the trade a 
chance to participate. We’ll make it a two-day affair, 
stopping overnight in some place about 150 miles out 
(a long trip in those days) and the losing team will 
have to pay for the dinners at the completion of the 
match.” 


Selling the Idea 


That was the nutshell germ of the idea and soon we 
had sold it to the two clubs. We modified the accepted 
reliability contest rules to apply to our particular case. 
We penalized for motor stops, for any repair work done 
on the cars while on the road, although there were 
no penalties for tire trouble, and the running time was 
set at 22 miles an hour, the then existing speed limit. 
If a car got to the noon or night control (otherwise 
the lunch stop for the morning and the end of the day’s 
at night) it couldn’t be checked through if ahead of 
time. It had to wait outside of the control until its time 
was up. If late, it was penalized so many points a 
minute. 


For a trophy I stole the Century Road Club of 
America idea, a badge to which was attached a bar for 
every 100 miles the cyclist rode. Adapting it to an auto- 
mobile contest, though, we specified that each bar carry 
the names of the members of each team. And the win- 
ning team held the trophy until it was defeated some 
other year. There were eight of these annual contests 
and today the ancient and honorable trophy is in the 
custody of the Chicago Athletic Assn., which won it 
in 1918. The contest was abandoned that year for the 
simple reason that the cars of that time were so well 
built and foolproof that it was almost impossible for 
anything to happen that would destroy the coveted 
“perfect score” which was so hard to make in the 
earlier days. 

The first of these matches was staged in 1909 and 
was over the famous Elgin-Aurora-Chicago century 
course, which used to be the battle-ground of the cy- 
clists striving for their gold bars. We made it a one-day 
affair as a sort of trial horse; if it turned out as we ex- 
pected we were going to two days the next time. 

We promoters were surprised at the acceptance of 
the idea. The entry list carried the names of quite a few 
of Chicago’s prominent citizens, men like W. C. Thorne, 
president of Montgomery Ward; Fred Grower, presi- 
dent of the West Park Board; Samuel E. Hibben, 
prominent patent attorney; Frank X. Mudd; Charles T. 
Knisely; the three Jacques brothers of baking powder 
fame; George F. Ballou and the like. As I recall it we 


had something like 50 entries in that first match. Each 


FAMOUS TROPHY for which the Chicago Athletic Assn. and Chi- 
cago Automobile Club battled for eight years in an annual interclub 
reliability team match. Left is John G. DeLong and, right, Chris Sinsa- 
baugh who originated and promoted the match. 


entrant was allowed to fill his car with guests and had 
to pay the expenses of his observer who was a neutral 
and not selling the make of car he rode in. 


Over the years the match continued to grow in popu- 
larity, especially after it became a two-day affair. Once 
we went to George Ade’s farm in Kentland, Ind. ; another 
time to Peoria, whence came Congressman Clifford 
Ireland, who always drove for the Cherry Circle. An- 
other time we went to Indianapolis. I think in one of 
these affairs we had as many as 75 cars which meant a 
party of more than 250. 


The Chicago Motor Club liked our idea and it too went 
in for the team matches, having one team made up of 
dealers and the other of owners, with the Banta trophy 
going to the winning team and each driver getting a 
miniature replica of the main trophy. 


All of which made plenty of copy for us automobile 
editors, which, after all, was what John and I were 
after. And the success of the team match made us eager 
to add to our promotional laurels. Which led us to go 
after an intercity match, one between the New York 
Athletic Club and the Chicago Athletic Assn. Our first 
attempt was a flop. We had picked Buffalo as a neutral 
territory; had all arrangements made and the Chicago 
team had started for Buffalo. At the last minute New 
York scratched. So we tried the next year. We loosened 
the rules so dealers who were members of their club 
could drive. We Chicagoans even went so far as to agree 
to go to New York the first year for the match. 


To save time we hatched something original. The 
New Yorkers agreed to get cars for the Chicagoans so 
they wouldn’t have to drive over the road to Man- 
hattan. That worked to a charm and we ran the contest, 
a two-day affair, from New York to Greenfield, Mass. 
for the night stop and with the finish at Travers Island, 
the country home of the NYAC at Pelham. A new 
trophy, the Rickenbacker cup was hung up by the ace 
of aces who had just returned from the war and who 
acted as referee. 


Author a Contestant 


The return engagement the next year was in Chicago 
territory, only one day and with the stop at George 
Ade’s farm in Kentland, Ind. By that time I had 
screwed up my courage and became a contestant on the 
New York team as I was then living in the east and was 
a member of the NYAC. I borrowed a Mitchell car 
from the factory, one of the forthcoming new models, 
and I even had a Mitchell engineer riding with me to 
coach me how to handle it. It was nip and tuck until 
I got in. And I decided the match. Something had 
happened to my fan belt or the vitals of the engine and 
it boiled over frequently; I couldn’t keep any water in 
the radiator. I came home with a hatful of penalties, so 
~~ that I beat my own team and Chicago copped 

e cup. 


That was the last of the team matches. By this ti 
the real old-fashioned enthusiasm for adlickee me 
sport had faded. The automobile contest idea had died 
a natural death and had passed out. Nowadays the only 
thing that compares with it is the annual Gilmore- 
Yosemite run but that is for economy and not reliabil- 
ity as the Chicago matches were. Furthermore, it is 
strictly a trade affair. But the old spirit is there. I 
was honorary referee of the Gilmore-Yosemite last 
January and it carried me back to the old days in Chi- 
cago to mix with a crowd that made me feel at home 
I was 20 years younger—in spirit at least. 


Epitor’s Note: This is the thirty-ninth instalment of 
Chris Sinsabaugh’s memoirs. Subsequent instalments 
will appear in succeeding issues of Automotive News. 
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Saturday, according to Louis 
Jan, secretary. The meeting X 
particular interest to dealey” _— 
the state this year due , 
change of state administration & and 
its possible effect on the applic . m 
tion of the dealer licensing i, a 
which now has been in force r firing 
several years. Also at the preg of 
time there is pending in the oo — 
courts a test case brought ye the 
Honik Motor Co., a decision Whie Bu 
will determine the validity of th becat 
entire state program for regi, aed 
tion of the industry. This case ae 
expected to come up for trial , Hig 
the immediate future. : on 
Harlan Kelly, chief counse| ty — 
the Wisconsin Banking Comm 
sion, which administers the licen Hu 
law at present, outlined his pp, 
gram to dealers at the mori, ‘ 
session Friday. Kelly pointeq 0% 
that the intent and purpose of ¢, 
act was not to establish or to ¢q, 
trol automobile prices. Its ¢hj, DE 
and only function, he declared, », son ‘ 
to protect the interests of 4, the ‘\ 
public in its dealings with autom, 1,502 
bile dealers. To do this, he point. the F 
out, the licensing clauses of 1 gain 
law are designed to permit 4 by G 


operation of only such dealers yw, mana 
are financially sound, have gy Thi 
reputations for fair dealing gy, perce 
have establishments capable ; week 
rendering the service to a buye and 
which the buyer has reasonah great 
reasons to expect. ago. 
Provides for ‘Stops’ ae 

In addition, he pointed out th head 
law provides for stops against ¢ : The 
ercive action by manufacture deale! 
which, if not ended, might fom Gorin 
conditions in the retail field detr. ne . 
mental to the interest of the buye |, “4 | 
In short, the only clauses of th mew 1 
act now being aggressively {b. 
lowed are those preventing mi 
representation on the part of ded Ple 
ers and those preventing coercic 
on the part of manufacturers: F 
against their dealers. 

Under the previous administr A 
tion of the law by Senator Ear 
B. Ingram, an effort was made; PIT 
the direction of controlling ne gress! 
and used car prices by endeav annue 
ing to see that dealers within t to Ed 
state operated at a profit. Keb the P 
expressed the belief that it w Assn., 
not the right or duty of the sts event. 
to delve that deeply into a dealt) The 
operations. His statement was tx will b 
violations of economic cannot best ur 
cured by legislation and that » burgh 
saw no obligation on the part ¢hibito 
the state to guarantee dealers« first t 
any other business men a profit Exe 

On the other hand, he declax been ; 
the present contracts betwe rector 
dealers and manufacturers # McKe; 
unilateral and completely lacks Manag 
in mutuality. On this basis the ger c 
he felt that the provisions of t vice-p 
present law which would counte urer; | 
act the one-sidedness of the c# and 
tracts should and will be _. 
forced. He said that since thee. R. 
actment of the law, Wisconsin & Nutter 
moved from 11th place to . 
place in the percentage of deal Se eC 
mortality. the - 

Cites FTC Report ag 


In discussing the Honik Ci the a 
Kelly declared that he was © reate: 
fident that the state law would’ during 
upheld on the grounds that it 8° lemmas 
public interest. He cites his fir era 
ing from the recent report of t 
investigators of the Federal Tr 
Commission whose recommené 
tions for remedial measures ¥é 
in line with the points covered! 
the present Wisconsin law. 

The sessions on Thursday We 
given over to a business mM j 
and a meeting of the board o°@ 
rectors at which time the - 
sentatives of NADA were given 
opportunity to present their # 
gram to the board. Members 5 
the NADA delegation — 
Stanley Horner, Washington, 
John Schiott, Hartford, % 
Dave Castles, St. Louis, Mo. @ 
Walter Blanchard, Detroit Tim 
definite action on the reaffillal ¢ 
of WATA and NADA was eXP* 
until late Friday afternoon. 

The morning session, Friday, 
cluded addresses by the mayoF 
LaCrosse, Stanley Horner, Fs 
dent of NADA and Harlan > 
counsel for the Wisconsin ANN 
ing commission. Edward Payt tentati 


Cleveland analist, Senator re 
B. Ingram and W. C. Callahs’ innrs 


Automotive News, are scheduled pie "¢; 
the afternoon session. 
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ting he 
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to at afternoon, from 0 
ton a. ” the Waldorf, the heavy 
8pplig guns will be brought up to the 
ing lw fring line and we ll get a preview 
orce {, of the General Motors show, 
\Prese which runs simultaneously with 
the lon the Palace affair. fe 
by th Sunday is going to pay dividends 
M Whi: pecause that afternoon GM _ will 
Y of th take the automobile editors to the 
regu, world’s Fair for a reception at 
} case; ptighways and Horizons. That 
trial i Goesn't finish Sunday’s program, 
though, for that evening at the 
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his pn . Raa 
me Continue Rise; 
ted 9; = 

ode Triple ’38 Total 
oe IT.—Retail sales of Hud- 
aie 4 rH the United “States for 


week ending Sept. 23 totaled 
men p08 units compared with 1,154 for 
) ion the previous week, representing a 
, aa gain of 30 percent, it is announced 
mit th Aang H. Pratt, general sales 
ae This gain is in the face of a 58 
ing — percent increase reported for the 
able , week ending Sept. 16, Pratt stated, 
a te and is more than three times 
asonal; greater than the same week a year 
ago. Manufacturing schedules for 
this week, he said, call for over 
| 3,000 cars with orders still far 
out ts ahead of production. 
inst © “The addition of 42 new retail 
acture! dealers to the rolls of the company 
ht fore during the past week was also 
Id det reported, making a total of 176 
le buyt new outlets added so far in the 


3 of th 
ely 4 mew model season. 


ot c Plans Furthered 


coercic: 


wes: For Pittsburgh’s 
ninits Annual Car Show 


made; PITTSBURGH.—Plans are pro- 
ing ne gressing rapidly for Pittsburgh’s 
ndeavs annual automobile show, according 
thin t to Edgar D. McKean, president of 
, Key the Pittsburgh Automobile Dealers’ 


it wAssn., which is sponsoring the 
he sta event. 
deale: The 1939 show, set for Oct. 21-28, 


was t: Will be held at Hunt Armory, larg- 
nnot » est unobstructed building in Pitts- 
that : burgh which will permit all ex- 
part ¢hibitors to be on one floor for the 
alers ¢ first time. 
profit Executive show committee has 
declan been selected by the board of di- 
betwe rectors of the PADA and includes 
ers v McKean; W. N. Owings, secretary- 
lackz Manager of the PADA and man- 
jis the Ager of the show; Frank B. Gregg, 
s of tt Vice-president; R. H. Brant, treas- 
counte Urer; Jack Stevens; H. D. Eierman 
the ca and C. Hill Crawford. The rules 
be ¢ Committee includes L. L. Linehan, 
thee C. R. Mullan, G. E. Read, C. R. 
nsin w Nutter. 
to # The latter committee will govern 
f deat the conduct of the show, and in 
addition, will also have charge of 
the new sales contest which will 
ik cas be conducted in connection with 
ce the show. The dealer reporting the 
vould: 8eatest number of bona fide sales 
t it is; AUTing the show will receive an 
his fir “STaved plaque. 
t of t 
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Sinsabaugh 


Waldorf the Crowell Publishing 
Co., which puts out the American 
Magazine, Collier’s,;, Women’s 
Home Companion and Country 
Home, will repeat its annual party, 
entertaining the brass hats of the 
automobile industry, an event that 
few of the eligibles miss. 
* * * 


I'VE BEEN so busy recording 
the prospective social activities 
that I have forgotten to mention 
the fact that the national show, 
which is taking us to New York, 
will open Sunday afternoon in the 
Grand Central Palace. 

* * * 

MONDAY IS a day of heavy 
dates. On that day we have the 
luncheon of the Automotive Safety 
Foundation and in the evening the 
banquet of the Society of Auto- 
motive Engineers at the Pennsyl- 
vania. The annual meeting of the 
Rubber Association is a Monday 
affair, too. Ford has its press 
luncheon at the Astor and the 
nightcap is that old standby—Paul 
Garrett’s reception at the Univer- 
sity Club, where we of the press 
have a chance to say howdy to the 
big-wigs of General Motors after 
being formally introduced by GM’s 
public relations counsel. 

* 


DIRECTORS OF the Automobile 
Manufacturers Assn. meet Tues- 
day morning. At noon Alfred P. 
Sloan stages a luncheon in the 
Empire Room of the Waldorf, his 
star attractions being Charles F. 
Kettering and Dr. Moulton, of 
Brookings Institute. Sam Goldrick 
has grabbed cocktail hour at the 
Barclay that afternoon for Evans 
Products, an annual event that has 
won a permanent place on the 
social register. It’s for the press. 

Without competition so far, 
Stdebaker’s press party is billed 
for Wednesday afternoon at the 
Biltmore, where Paul Hoffman, 
George Keller, et al, will be on the 
receiving line, with Morrow Krum 
drum-majoring. 

* * 

RIGHT HERE in Detroit there 
are two important events on the 
bill. This Monday, out at Dearborn, 
Ford is unveiling to the press his 
new lines—Ford, Mercury, Zephyr 
and Lincoln, but the full story of 
the new products is revealed in 
this issue of AN. 

Chevrolet, which was unable to 
take part in the preview circuit 
six weeks ago, is taking advantage 
of a big dealer meeting to put on 
a press preview for Tuesday when 
the Paul Prys will peek at the 
new Chevrolets. But the announce- 
ment to the public will not be 
made until show time, as the pub- 
lic has been told by the tickler ad- 
vertising now running in the daily 
newspapers. 


Stock Race Canceled 


WASHINGTON.—Plans for the 
stock car race at Roosevelt Raceway, 
New York City this fall have been 
abandoned, according to Ralph De 
Palma. Those who were interested in 
backing the event have had to con- 
centrate on their own affairs as a re- 
sult of recent economic and _ political 
developments, forcing De Palma _ to 
give up further plans for the im- 
mediate future, it is said. 
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Payt te ANNUAL CONVENTION of the Minnesota Auto Dealers Assn. has been set 
Executive committee of the association, 
Radisson hotel in Minneapolis, are left to right seated, John 
ted! Minneapolis: W Ar Sn Waleee. a general manager; R. N. 
; » W. A. Skogmo, Fergus Falls. 
- pie, € Tidekine Medicce. and R. E. O’Connell, Marshall. 


Jones, 
Left to right, standing, E. C. Gilles- 
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De Soto Reduces 
Prices on 1940 
Models $20-$48 


DETROIT.—Price reductions on 
all 1940 De Soto models, ranging 
from $20 to $48, were announced 
last week by C. E. Bleicher, 
De Soto vice-president. 

In addition to reducing prices, 
various items of equipment, pre- 
viously sold at extra cost, have 
been added to this year’s Deluxe 
models as standard equipment so 
that the lower prices on these 
models represent greater reduc- 
tions than the figures indicate. 

The prices for each body type 
in the line, with exception of the 
new convertible coupe which is to 
be priced later, are as follows: 

Deluxe coupe, $845; Deluxe 2- 
door touring sedan, $905; Deluxe 
coupe with auxiliary seats, $905; 
Deluxe 4-door touring sedan, $945; 
Deluxe 7-passenger sedan, $1,175. 

Custom coupe, $885; Custom 2- 
door touring sedan, $945; Custom 
coupe with auxiliary seats, $945; 
Custom 4-door touring sedan, $985; 
Custom 7-passenger sedan, $1,215; 
— 7-passenger limousine, $1,- 


These are delivered at Detroit 
prices and include federal excise 
tax, but do not include transpor- 
tation to other points, or such 
items as_ state or local taxes 
where levied. 

All 1940 DeSotos have as stand- 
ard equipment the Handy-Shift 
steering post gear lever, Sealed 
Beam headlamps, safety glass, 
bumpers and bumper’ guards, 
chrome belt mouldings, 18-inch 
steering wheel with horn ring, 
dual sun visors, twin airtone 
horns, spring covers, sway elimina- 
tor bar, assist cords, robe cord, 
front door arm rest; spare tire, 
tube and wheel and rear body-to- 
bumper gravel deflector. 

Option is offered, at no extra 
cost, between cloth or a new type 
of smooth mohair upholstery. 


Dealers, Salesmen 
Sit in at Chevrolet 


Sales Convention 


DETROIT.—Chevrolet’s retail 
selling organization received equal 
honor with the wholesale force at 
Chevrolet’s national sales conven- 
tion here last week when 18 lead- 
ing dealers and salesmen were in- 
vited to sit in on the sessions. 

Selection of the retailers who 
were invited was on an honor 
basis, the top-ranking dealer and 
salesman from each of Chevrolet’s 
nine regions winning the bid. 
Those who attended were: 


Dealers: Sam Ruby, Ruby Chev- 
rolet, Inc., Chicago; T. W. Hoehn, 
Hoehn Chevrolet Co., Memphis; 
John R. Battle, Cathey Chevrolet 
Co., Inc., New Orleans; Harry L. 
Bell, Queen City Chevrolet Co., 
Cincinnati; 
Ourisman Chevrolet Sales Co., Inc., 
Washington, D. C.; E. J. Foley, 
Foley Chevrolet Motor Sales Co., 
Newark, N. J.; Ernest Ingold, 
Ernest Ingold, Inc., San Francisco; 
V. V. Cooke, Cooke Chevrolet Co., 
Louisville, and H. A. Dunn, Bresee 
Chevrolet Co., Inc., Syracuse, N. Y. 

Salesmen: A. Y. Schultz, Shearer 
Chevrolet, Maplewood, Mo.; R. C. 
Disque, Foley Chevrolet Motor 
Sales Co., Newark; M. R. Sher, 
Park Circle Motor Co., Baltimore; 
Seab Williams, Jones Motor Co., 
Graceville, Fla.; H. J. Friedman, 
Michigan Avenue Chevrolet Co., 
Chicago; J. Queirolo, Hatch Chev- 
rolet Co., Stockton, Calif.; C. A. 
Welling, Dow Motor Co., Houston, 
Tex.; C. A. Peterson, Davison- 
Applegate Co., Flint, Mich., and E. 


P. Geier, Don Allen, Inc., Albany, 
N.Y. 


Distributor for Mexico 


Appointed by Hudson 
DETROIT.—Announcement of 
the appointment of Distribuidora 
Mexicana, S. A., as Hudson dis- 
tributors for Mexico with head- 
quarters in Mexico City, is made 
by Allen C. Germann, Hudson ex- 
port manager. 

The new concern, formed to han- 
dle the exclusive distribution of 
the Hudson line in the Republic, is 
headed by Sr. Roberto Riveroll, 
local banker, who will be manag- 
ing director. 


Benjamin Ourisman, | 
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HENRY FORD and Owen D. 
eral Electric Co., watch a 
was held in connection wit 


branch of the Women’s National Farm and 


Young, left, chairman of the board of the Gen- 
lowing contest at South Hartford, N. Y. 
the annual flower show of the Washington county 


19 


The event 


Garden Assn. It was the first 


lowing contest ever seen by Ford. His tractors were also demonstrated. Mrs. 
Ford was among the 1,000 persons present. 
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Cadillac Dealers to View 
"40 Cars; Line Is Expanded 


DETROIT. — Cadillacs and La- 
Salles for 1940, comprising the 
most comprehensive line in the 
company’s history, will be intro- 
duced to dealers and distributors 
at private showings Tuesday in 
Detroit. 

More than 1,500 retail sales rep- 
resentatives from all parts of the 
country and Canada will attend, 
climaxing business sessions with a 
$2,000,000 driveaway. 

Two entirely new series will be 
presented at the convention, D. E. 
Ahrens, general sales manager, an- 
nounced, giving Cadillac seven 
series of automobiles for 1940. 
These will fill price gaps in the 
company’s market, he said, and 
offer retailers greatly expanded 
sales possibilities. 

“All cars are now in produc- 
tion,” Ahrens added, “and major 
| points should be well stocked by 
the time of public announcement 
within the next few weeks.” 

From advance indications the 
| convention proceedings will draw 
la record attendance. So wide has 
been the response by dealers that 
a number of field meetings, which 
normally serve to introduce new 
models before district sales or- 
ganizations, have been canceled. 
Dealers instead will transport their 
leading salesmen and department 
heads to Detroit. 

The program opens Oct. 3 at 
Masonic Temple. Various phases 
of the 1940 plans, including mer- 
chandising, promotion and adver- 
tising, will be outlined. Speakers 
listed are Ahrens, E. T. Smith, or- 
ganization manager; W. A. Houser, 
general parts and service man- 
ager; J. M. Roche, business man- 
| agement manager; F. J. Denney, 
| advertising manager; R. L. Ricken- 
| baugh, sales promotion manager, 
and C. V. Crockett, engineer, who 
will outline the comfort and per- 
formance advances of the new 
cars. 

At the conclusion of the after- 





Donovan to Manage 


Ford Charlotte Branch 
CHARLOTTE, N. C.—Jerry J. 
Donovan, of Houston, Tex., took 
over management of the Ford Mo- 
tor company’s of- 
fices at the Ford 
assembly plant 
here last week, 
and Walter C. 
Patterson, for 
several years 
Charlotte branch 
manager, de- 
parted by air- 
plane for Seattle 
where he will 
l take charge of 
Jerry Donovan the Ford as- 
sembly plant. 
At the exchange of managers 
|more than 100 salesmen of Ford 
| cars and products in the Carolinas 
| were on hand to hear sales talks 
and receive instructions regarding 
the 1940 Ford models. 
Patterson, who has been in 
| Charge of the Ford offices in 
Charlotte since 1934, started with 
the company as traffic manager. 








noon meeting, convention mem- 
bers will be taken by bus to the 
Cadillac factory where an exhibi- 
tion of 1940 cars and body types 
has been set up. 

A banquet. follows at the Ma- 
sonic Temple, at which time 
Nicholas Dreystadt, general man- 
ager of Cadillac, and several Gen- 
eral Motors officials will speak. 
Factory inspection trips and the 
driveaway are scheduled for Wed- 
nesday. 


Immediately after the drive- 
away, chief Cadillac-LaSalle execu- 
tives leave for a field trip that 
will touch both coasts. The 
itinerary covers Boston, Oct. 5; 
New York, Oct. 6; Philadelphia, 
Oct. 7; Chicago, Oct. 9; Los Ange- 
les, Oct. 12; San Francisco, Oct. 
13, and Seattle, Oct. 16. 


Anti-Trust Suit 
Against GM Is 


Ready to Open 


FORT WAYNE, Ind.—James R. 
Fleming, United States district at- 
torney, has completed preparation 
for the government’s trial against 
the General Motors Acceptance 
Corp., which will be started in 
South Bend Oct. 9. The case, on 
which investigators in the U. S. 
department of justice have worked 
for more than two years, will re- 
quire three months to try and 
nearly 500 witnesses will be heard. 

The indictment, returned several 


months ago, charges GMAC with . 


violating the Sherman anti-trust 
act in allegedly offering bonuses 
or making threats to force dealers 
to make use of GMAC financing. 

Indicted at the same time as 
General Motors were the Universal 
Credit Corp., former financing 
agency for the Ford Motor Co., 
and Commercial Credit Corp., 
financing agency for Chrysler 
Corp. Consent decrees were entered 
into by these two defendants, but 
General Motors decided to fight 
the case. 


Final Golf Match 


MAMARONECK, N. Y.—At the 
Winged Foot Golf club here, Oct. 5, 
the Automobile Merchants Assn. of 
New York will stage the final round- 
up of automotive golfing talent for 
the 1939 season. W. Pickett is 
chairman. 
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WINDSHIELD SPOTLIGHT 


- is the newest profit line for jobbers and dealers. 
Operates through windshield from inside the car. 
ONE BRACKET FITS ALL CARS. No cogs. gears or 
outside mountings. Easily installed with Clymer 
simple. positive glass cutter furnished with order 
Jobbers and dealers make a real profit write for 
special introductory offer Dept. Jo? 
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Whenever your engine is operating, ample intake mani- 
fold vacuum is present, going to waste unless tapped. 
Bendix Vacuum Power Units such as the one pictured 
below, convert this otherwise useless power into in- 
valuable assistance. This power may be “stored” 
for temporary use with the engine stopped. With a hy- 
draulic circuit, connecting hand or foot control levers 
to an actuating unit of the type illustrated above (many 
other types available) instantly responsive, noise- 
less, flexible, low-friction remote control is assured. 





Got everything 


under control? 
# 


if you've got problems in. 
volving automotive controls 
which hydraulic and vacuum 


actuation can solve... 





There’s nothing new to hydraulic remote control combined with vacuum power actuation... 
any truck with hydraulic brakes plus Bendix B-K Power Braking offers a perfect example. 
But, more and more, the modern motor vehicle with such departures in design as cab-over- 
engine and engine-in-rear, is pitching up engineering layout problems which call for more 
flexibility in controls, and for power, to assist the operator’s muscles in moving some of these 
controls. Already, designers of industrial machinery—power shovels, cranes, drag-line equip- 
ment, hoists, pavers and mixers—are providing new flexibility, new ease of handling, by hydraulic 
and vacuum controls. Marine engineers have adopted it on the majority of large power craft. 


Advantages of Bendix Hydraulic Actuation: 
BENDIX HYDRAULIC ACTUATION may be led 


Advantages of Bendix B-K Vacuum Power Operation: 
BENDIX B-K VACUUM POWER OPERATION 


to the precise point needed, without complicated 
geometry. 


It may be led through dash or frame members, with- 
out concern for any of the factors which limit the 
location of mechanical linkage. 


Being utterly silent, Bendix Hydraulic Actuation en- 
tails no precautions such as providing springs, 
rubber, or other devices for take-up of play. 


It obviously requires no lubrication. Its service needs 
are infrequent, simple and universally understood. 

Employing incompressible liquid, it is positive, in- 
volves no play, cannot wear loose. 


costs nothing. It employs otherwise wasted intake 
manifold vacuum to provide power. 

It is time-proved—has been developed and refined 
over a long period of years. 

It is familiar to every service mechanic—many mil- 
lions of vehicles have it. 

It is extremely adaptable. A wide range of applica 
tions involving short or long strokes, in any plane, 
anywhere on the chassis, are entirely practicable. 

Steering gears, clutches, valves, switches, throttles, door 
opening mechanisms, signals—these and many others 
are readily operated by Bendix Vacuum Power. 

It is moderate in cost and maintenance routine 's 
simple and inexpensive. 


Bendix respectfully suggests a thoughtful consideration of Hydraulic and Vacuum Powet 
in relation to any control problems you may have. Our full research resources are avail: 
able to work with you. Correspondence from interested executives is earnestly invited. 


BENDIX PRODUCTS DIVISION 


of Bendix Aviation Corporation + 401 Bendix Drive, South Bend, Indian? 





BENDIX 


Hydraulic and Vacuum Remote Control Units 
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